
 

Program Overview 
 
Website Set Up > Blog Post > Email Freebie> Tripwire > 1$ Trial > 
Membership Site Product > Marketing Product 
 
 
 

1. Decide what the membership site will be all about 
2. Outline the content (you don’t have to make the content yet)  
3. Set Up Membership Site (Techy) 
4. Set Up Email Automation 
5. Start List Building (Facebook, Pinterest, Ads, Posting The Freebie + Blog Post Everywhere) 
6. Create Tripwire (ensure it doesn’t interfere with the main membership product) 
7. Run Ads To Tripwire Based On Daily Conversions To Break Even 
8. Set Up Membership Site for launch 
9. Implement 1$ Trial 
10. Launch Membership to current email list - Launch Strategies To Create Urgency 

 
I’m so excited to be leading you through the YES: Membership Muse program. 
 
By the end of this program, if you keep up with the work, and do the work, you will be launching a 
membership site program and bringing in your initial customers! 
 
You’ll make your first $$$$ online. How cool is that? And as you scale and grow and continue with the 
process I’m showing you, you’ll see your income steadily increase as well. The beauty is, it’s dependable 
income as you can count on your clients to stay in the program once they’ve signed up if you keep the 
content high Quality 
 
So exciting! After that, it’s just rinse and repeat, you keep launching, selling, and growing and see more 
people come into your membership site. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 



 

Section 1 

Launching Your Business  

As you launch your business, I want you to remember one thing: Have fun. 

The reason why you’re here is because you want to create a life and business where you get paid to be 

YOU. Where you are creating what you wish existed. Piggybacking off of what you learned in the 

manifesting and mindset sections, you should know that doing what feels good, and what aligns to your 

purpose is going to get you the furthest. 

There are days that you are going to feel confused, there are days where you’re going to have to hustle. 

But, when you are creating the thing you wish existed, and you are running into a vision that really 

excites you, then it will ALWAYS bring you back to alignment. 

Put yourself, and your positive mindset of the forefront. Do your journaling every day, constantly 

imagine and visualize the outcome you want to create. 

 

 

 

 

 

 

 

 
 
 
 



 

 

Your Purpose, Goal, Mission And Vision  

“Customers  will never love a company until the employees love it first.” -Simon Sinek   

What is your purpose of being here, starting (or growing) this business, and making a serious impact? 
 
I believe that the most successful businesses are the ones that SERVE a purpose. They truly help solve 
people’s issues and make their lives better, happier, easier, etc. 
 
The most common places where people are willing to invest in themselves are health, wealth and 
relationships. At the end of the day, people want to look good, be rich, and having incredible and loving 
relationship. Can you blame them? Haha 
 
Creating your purpose, mission, vision and values will be your north star. You can always come back to 
this to help you gain clarity. 
 
Here we’re going to have you write down your purpose, mission, vision, and goals. I’ll give you my own 
example, and then you can create your own. 
 
My purpose is to help: you see that no matter what your obstacles or setbacks, you can create your yes 
in life 
 
My mission is: Give people the tools and mentorship to program themselves for success, define their 
yes, ask for it (through taking action) and only take yes for an answer on their way (despite the no’s they 
may encounter) 
 
My goal is to:  Create a tight-knit community of yes muses who see their inner power, recognize 
themselves as leaders, love themselves as much as they love others, and contribute to their own lives, 
and the lives of others in a positive and uplifting way 
 
My vision for my company is to: Create an online and offline hub for creative, purpose-fuelled people to 
create over consume, connect, support, gain accountability and valuable life-skills that will help them 
create their best life possible. 
 
My purpose is to help: __________________________________________________ 
 
My mission is: ________________________________________________________ 
 
My goal is to:  ________________________________________________________ 
 
My vision for my company is to: 
 

 
 
 
 



 

________________________________________________________ 
 
Perfect! Never forget those things. Stay focused and keep your eyes on the prize.  
Print your goal out and put it on a card that you will carry with you everywhere you go. 
 
Also write this out and put it somewhere you will see everyday. 
 
   
 

 

 

 

 

 

 

 

 

 

 
 
 
 



 

 

Making Your “Ideal Day” Your Life  

So what we will be doing is taking your ‘ideal day’ and making it your life. Many people have an issue 

with making their dream a reality because they shift their focus too often. You have now settled on the 

BEST of the BEST for your life, and you will keep going after it, visualizing and making it real in your 

mind until you see it in the physical world. 

When I first started yes supply, I asked myself, if I could do ANYTHING and money was no option, how 

would my perfect workday look? It looked a little like this: 

Wake up 

Morning rituals, journaling, meditating 

Gym or yoga 

Breakfast 

Creating content and speaking to, encouraging and motivating my growing audience talking about 

empowerment, inspiration, business, and creating your yes 

Interviewing amazing influencers and creating amazing friendships with amazing people 

Spending the evening with my fiance, or seeing friends 

And I’m so proud, and thrilled that EVERY-single day of my life includes these things! Yes, there’s some 

boring pieces (like paperwork, and accounting) but you can outsource a lot of that stuff. 

 
 
 
 



 

Go back to your perfect day and think of the activities you would like to do, what you’re obsessed with, 

what the outcome you want to leave on the world is. 

This is going to help you make the decision of the products you will offer in your business- because, if 

you know you LOVE talking on the phone to clients, then you obviously wouldn’t want to pick a product 

assortment where you don’t get to talk to anyone all day. 

Or if you’re not that personable, then you wouldn’t decide to be an event planner or something. 

Makes sense? 

So, write down your ideal day all the way from 6AM to 10PM 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
Now, in this program we are going to help you create one active income product where you can charge a 

higher price point and a passive income product that will help you generate sales at a lower price point, 

and generate passive income. 

Keep in mind 2 things. You do not want your ACTIVE income product and your PASSIVE income 

product to compete. You want them to complement each other or else you may sabotage high ticket 

sales for low ones. Also ask yourself “Does this product type work well for the kind of outcomes I want 

to create for my audience and the mission statement I have?” 

  

 
 
 
 



 

 

Decide What The Membership Site Will Be All 
About 

 
 
Researching Your Ideal Client 
 
Deep dive into understanding the people who your business will serve. 
  
When you really know who is in your audience, and who your target client is, you will be able to better 
connect with them, creating content and communications that are tailored to them, and ensure that you 
are offering products and services that they will love. 
  
What you should know about your target client:  
 
Who are you naturally drawn to? 
 

 
 
 

 
Who do you typically love offering advice to? 
 

 
 
 

 
What do you typically love to offer advice on? 
 

 
 
 

 
Who typically comes to you for advice and help? 
 

 
 
 

How do you want them to feel when they come to your website and online platforms? 
 

 
 
 
 



 

 
 
 

 
What is their ‘before’? Should align to yours so it is clear that you are the right person to help them 
 

 
 
 

 
What is their ‘after’?  Should align to yours so it is clear that you are the right person to help them? 
 

 
 
 

  
Who is someone who you would enjoy helping? 
 

 
 
 

 
Demographics: 
 
How old are they? 
 

 
 
 

 
Are they male or female? 
  

 
 
 

 
Personality: 
 
• Where do they spend their time online? 
• What do they read? 
• What motivates them?  
 
Purchasing Behaviour: 
  

 
 
 
 



 

• What hair products do they use? 
• What beauty or hygiene products do they use? 
• What type of clothes do they buy? What is their typical outfit? 
Social Media 
• Where do they spend their time online? 
• What are their favorite platforms to spend time online? 
• What brands and influencers do they follow? 
• What content do they enjoy? 
• How much time do they spend online? 
  
Professional life: 
  
• Where do they work? 
• What kind of job do they have? 
• Will they consume your content on their commute? 
• What is their income? 
  
When you know who it is you are serving, you can create content that truly connects, and helps them. 
 
 
 

Create Your Ideal Client Avatar  
 
The secret of creating a real connection with your audience is by having in mind a clear-idea of your 
target client. Not a loose demographic. Not just knowing that she is aged somewhere between 25-45, but 
have a REAL person in your mind that you wish to serve. 
 
When you know exactly who you wish to serve, you can connect to them in such a way that every time 
you put out a piece of content, your ideal client says “I feel like you’re speaking right to me”. 
 
Every time I post on social media, I get an influx of women saying “Thank you so much for posting this.” 
 
This is because I’m speaking right to ‘my people’ (lol) 
 
I am saying things that the women I wish to help needs to hear. When you know who you’re helping, and 
you can speak to them directly, you can help them in a much more powerful way. 
 
Lose the thought that when you’re focusing on one person, you’ll leave people out. Instead, tune into 
where your TRUEST power rests, and where you feel like you’ll be the most powerful and most enjoy 
the work you do. It is your purpose to do this, which comes naturally to you, and which gives you most 
fulfillment. 
 

 
 
 
 



 

 
  
Create a personality for your target avatar. Grab a picture of who this person might be and give them a 
name. 
  
Think of them whenever you create content or products, and think of if you are creating content and 
products that will truly help them. 
 

Researching Your Ideal Client  
 
Now that you have an idea of who you want to help, it’s time you start researching so that you REALLY 
know how you can help them. 
 
You want to be able to understand them to a T, so that you can speak their language, and that everything 
that you create is well received and it’s easy for you to attract DREAMY clients who are excited about 
what you have to offer, and the changes and results it can create for them in their lives. 
 
What we are doing in this section is researching the people who we wish to help, and who we can show 
up as an authority for. The magic here is we move away from simply guessing what people want, and 
creating something that we KNOW they want. 
 
How do we know? Because they’ve said it themselves! 
 
Here are some of my favorite places to research my ideal client: 
 
Facebook Groups  
 
Add yourself to facebook groups that your ideal client would be in, and take some time to look through 
the conversations that are happening in the group. 

 
 
 
 



 

 
What are people responding too. Create a post saying you’re creating a package and you’d like insight. 
Common conversation topics are: 
 

 
 

 
Common questions asked by members are: 
 

 
 

 
Popular topics of conversation are: 
 

 
 

 
Their pain points: 
 

 
 

LinkedIn Groups  
 
If you will be servicing businesses, then LinkedIn groups will be a great place for you to research.  
 
Add yourself to LinkedIn groups s that your ideal client would be in, and take some time to look through 
the conversations that are happening in the group. 
 
What are people responding too. Create a post saying you’re creating a package and you’d like insight. 
Common conversation topics are: 
 

 
 

 
Common questions asked by members are: 
 

 
 

 
Popular topics of conversation are: 
 

 

 
 
 
 



 

 

 
 
Their pain points 
 

 
 

 
 
Youtube Videos 
 
Read the comments of videos that are from people who service a similar target client to you and look 
through what people are asking. 
 
Popular questions asked are: 
 

 
 

 
 
 
Their pain points: 
 

 
 

 
 
Coffee Date  
 
Have someone in your life who you THINK fits your profile for the ideal client. Take them out for lunch 
or coffee. 
 
What you don’t want to do here is announce your product, because you may lead them to a specific 
answer. Instead, ask open ended questions related to their life, their pain points, their goals, and see 
what is important to them. Try to find out problems that they are trying to solve in their lives, and think 
about if you and your skill set can help with these. This is the perfect opportunity to also see if you enjoy 
working with this type of client. 
 
Common things that came up in conversation were: 
 

 
 

 

 
 
 
 



 

Their pain points: 
 

 
 

 
 
Offer a FREE call. 
 
Know you have incredible knowledge, but want to hear from your ideal client in order to really niche 
down and get their feedback, extremely valuable insight into their needs and wants. Offer a free call, 
and give out 2-3 of these so you can get a good varied sense of who you want to speak to. 
 
Template You Can Follow: 
 
If you are a [EXPLAIN WHO YOUR TARGET CLIENT IS] who is currently struggling with [PAIN POINT, 
PAIN POINT] I’d love to help you achieve [THEIR GOAL] 
 
I am a [YOUR TITLE] who has achieved [YOUR “AFTER”] and it’s my mission to help more [EXPLAIN 
WHO YOUR TARGET CLIENT IS] do the same. 
 
*Optional: Share your personal origin story, or another story of triumph* 
 
I have a limited space available for 3 free calls, where I will help you understand why you’re still 
struggling with [ PAIN POINT ] and I’ll be sharing on the call with you my strategies to [ACHIEVE GOAL] 
 
[GIVE OPTION ON HOW TO REACH OUT (Send me a DM | Email me a email@myemail.com | head to 
calendar link) to claim ⅓ limited spots available. Xx] 
 
 
Once you have a call with them, ask loads and loads of questions like: 
 

● What are you currently struggling with? 
● What do you hope to accomplish this? 
● What has held you back so far from accomplishing this? 
● If I could help you with anything, what would you want my help with? 
● How do you prefer to learn and take in information? 
● What’s the last product you bought to help you with this? What did you like about it, and what 

did you not? 
 
Give some value on these calls, and offer some advice to thank the person on the other end for helping 
you. If they enjoy your advice and feedback and they feel like you’re someone who can help them, you 
may even sign up a client! 
 
Take notes… What are the common struggles of this ideal client that came up in the call? 
 

 

 
 
 
 

mailto:email@myemail.com


 

 
 

 
What goals do they wish to accomplish? 
 

 
 
 

 
How can I help them with this by creating a specific product or service? 
 

 
 
 

 
 
 

 
 

Identifying Your Key Details Of Your Dream Client   
 

Now that you know who you are meant to serve, in this section, we are going to create 5 different things 
you need to KNOW and always remember about your dream client. They are essential. 
 
You’ll be taking these components, and tucking them into the templates I give you later in order to 
create some bomb-copy to attract and connect with your ideal client. 
 
What are her BIGGEST hopes and dreams. What are her goals? These should also align to what you have 
accomplished already as you are the one who is going to position yourself to help her. 
 
I believe in you, and I KNOW you can help create massive change in people’s lives. I’m thrilled to see all 
the good you do! 
 
What is their BEFORE? What is their PAIN POINT? What is their struggle that they are being kept up at 
night with? This is their current situation that they are HUGELY unhappy with. 
 
A. Write down 10 Pain Points that are keeping your target client up at night 
 
 
1. 
2. 
3. 
4. 

 
 
 
 



 

5. 
6. 
7. 
8. 
9. 
10. 
 
B. Now assess each of those pain points, what emotions are they making her feel every day? Write down 
three: 
 

Pain Points 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 

Emotion 1:  Emotion 2:  Emotion 3: 

You are going to relate back to these and use these in your own story telling and copy to create a closer 
connection to your audience, and help them see how much you understand what they’re currently going 
through. 
 
 
C. Now assess each of those pain points, what are they stopping her from doing in her life? For the most 
part, each pain point should have an equal and opposite positive outcome that YOU know that you can 
help her achieve: 
 
Example: She is currently struggling with lack of feeling self-belief which is stopping her from putting 
herself and her business out there and making the sales she deserves. 
 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
 
 

 
 
 
 



 

D. Create a  list of the opposite of these pain points, which equals out to be your target client’s goals. 
These should align to an outcome that you can help her achieve: 
 
 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
 
 
 
E. And lastly, once your target client achieves this goal, how will it affect and improve their life? 
 
• 
• 
• 
• 
• 
• 
• 
• 
• 
• 
 
Get really comfortable with knowing your ideal client’s A. Pain points B. Current Emotions C. Goals 
That You Can Help With and D. Their Goals and E. How That Will Improve and Affect Their Lives. 
 
Here’s the thing, people are always running AWAY from PAIN and towards PLEASURE. THIS IS HOW 
PURCHASING DECISIONS ARE MADE. You always want to be talking about these things as you are 
sharing your content and your videos with your clients. Every single thing you put out is going to help 
them get away from the TOP pain points you’ve described or towards their goals. 
 
The MORE you and your products and services can help someone achieve their goals, the more you 
are in need, the more people will want to work with you and buy your products and services. 
 
Meaning, when you share your content, make sure that the outcome is valuable and helps them 
achieve their goals, and also believes in them and inspires them to take action. When they can see that 
you believe in them, and you’re sharing the content from your heart, they will form a bond and a 
relationship with you. 
 

 
 
 
 



 

Later in this course, I’ll be helping you outline how to create content and communications that connect 
with your ideal client, and I’ll be getting you to refer back to A.B.C. D and E. to help you fill in your 
templates. 
 
 
 
 
 
 
 
 
 
 

Personal Branding  

“Lead  with  your strengths, not your weaknesses” - Unknown 

Craft Your Visual Mood For Your Brand 

When you create your visual aesthetic for how you want your brand to be, you might find something 

that just works, or you might 

You might already have a look in mind that you love, if so, go with it. If you can’t decide thn create 2-3 

mood boards in pinterest with distinctly different looks and then narrow it down from there with 

whichever one makes you happiest! 

 

When you’re creating the mood for your brand, you want to create a world for your target customer or 

client to live in. It’s okay to take them to a completely different place. It’s okay to help them envision 

living in a complete dream world. Create more than a visual- create an experience. 

Once you’ve narr 

 

 
 
 
 



 

 

Here’s an example of a mood board you can grab inspiration from: 

https://www.canva.com/design/DACTxCZ5Ki4/e8o9QEFsHJ50E2pmwxqo5A/view?utm_content=DACTx

CZ5Ki4&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton 

 

How Will You Draw Influence- The Secret Keys To 

Becoming An Influencer  

• Confidence- Standing Your Ground and believing in something 

Make a commitment to yourself to create your Sasha Fierce, and call on her DAILY when you wake up to 

instill those values and traits. Write out your Sasha Fierce on your phone or in a place where you will 

see it regularly if needed. 

• Daily routines and rituals of a strong-minded influencer - Creating your mantra, daily morning 

affirmations- everyone loves me, I am ________________ kind of woman/influencer 

• Stand For Something- Creating Your Platform (like a politician’s platform) 

What do you stand for in your business? 

 
 

 

• Overcoming fear- Overcoming the need to be perfect. 

 
 
 
 

https://www.canva.com/design/DACTxCZ5Ki4/e8o9QEFsHJ50E2pmwxqo5A/view?utm_content=DACTxCZ5Ki4&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton
https://www.canva.com/design/DACTxCZ5Ki4/e8o9QEFsHJ50E2pmwxqo5A/view?utm_content=DACTxCZ5Ki4&utm_campaign=designshare&utm_medium=link&utm_source=sharebutton


 

There is no perfection, only connection. Show and be you and watch people fall in LOVE. 

Get what you’re creating OUT THERE and know that you can continue to improve and iterate as you go. 

In everything you do, see the best case scenario happening, and only expect the best outcome. 

 

 

The Law Of Reciprocity   

When you give someone something (aka amazing content, connection and belief in themselves) they 

want to give something in return. It’s a natural law and how humans just work. Have you ever noticed 

that if someone buys you a coffee, you really want to pay it back and get them one too. 

I see it all the time in my community. People happily share my products, and vote with their dollars 

because they’re so thankful for all of the content I give out. 

Create this law of give and take. Create this bond, have faith that what you put out and give you will get 

back. Love is something if you give it away, you end up getting more. 

The Impression of Increase 

Have you ever seen 2 people selling the same thing, one is hugely successful, and the other, not so 

much? 

I believe that a big part of this is the intangible 'vibe' you give off, The impression of increase. 

Humans intrinsically want to be increasing and getting better and better. People, no matter what their 

background, have a hope and desire to get better, richer, happier, healthier. It’s what keeps us 

surviving. 

 
 
 
 



 

You should want these things too, and more importantly for your business, you should strive to create 

this for every single person who comes in contact with you. Whether it’s a customer, client, audience 

member, or even the barista at your local coffee shop. 

Become an increasing person, commit to making everyone around you increase as well. By doing this, 

you will become known, people will talk about you and thus, you will be approached by people who 

want to be around you as you help them increase in their lives. 

Have confidence that you can help people increase, that your knowledge can make a huge impact on 

people’s lives and then commit to increasing the people around you. 

A huge part of success is this: Giving the impression of increase. Believing deep in your soul that you are 

an increasing person, and that everyone who deals with you gets an increase in their lives in some way. 

Every time you deal with someone you help them increase and see their life in a better way or make 

some improvement. This is something I always strive for.  

This is spoken about in the Science of Getting Rich, which you can read the chapter all about it here: 

http://www.sacred-texts.com/nth/sgr/sgr15.htm 

This short article explains it quite well: 

https://steemit.com/money/@ethancaine/the-impression-of-increase-what-all-men-and-women-wan

t 

Believe that YOU YOURSELF are the way of increase. Feel that you are getting rich, and thus those 

around you are getting rich. 

• Social Proof 

Grab testimonials and share the wins you, your customers and past clients are having on the daily! 

Types Of Content You Can Add Into Your Program 
 
 
Partnership Content 
 

 
 
 
 



 

Interview Style Content 
 
Course Style Content 
 
Resource Hub-Style 
 
Community 
 
 
 
 

What Your Website Needs (The Basics) 
 
Brand Aesthetics  

I’m someone who LOVES making things look pretty, so branding is something I love. The looks of your 

brand are important, but I want you to ALWAYS remember that the connection you have with your 

clients and customers is much more essential. 

I know of coaches and business owners who create 5 figure months without even a WEBSITE so take it 

all with a grain of salt as you move forward. I don’t want you to get into perfectionist mode with this, 

because simply having a REAL genuine conversation with the people who you want to help, and helping 

them with your knowledge, skills and passion is going to go a HELL of a lot further than JUST a pretty 

website. The human component is essential. 

Choosing Your Brand Aesthetics  

Choosing your ‘look’ from the start is going to help you create a consistent look across the board. What 

you don’t want is a client going from your social media to your website and thinking “Where the F am 

I?” 

It all has to align. So going forward here are some steps you can use to choose the look and aesthetic for 

your brand. 

 
 
 
 



 

Create a Mood Board on Pinterest  

BrandThink about who you are targeting. You may want to pull up for your target client avatar and 

really get into the shoes of the person who you are targeting. 

Who do they follow, what brands do they also purchase from and enjoy? What appeals to them? Is it 

luxury? Is it laid-backness? Is it personality? 

Think about how you want them to FEEL when they come across your brand? 

Get a real feel for this. You are not just putting together words and colors, you are creating an 

EXPERIENCE, and it’s the experience that’s going to make a huge difference. 

Think about it- in terms of luxury brands. 

Anyone can go to H&M and grab a purse for $25. Yet, millions of people still go to Chanel and buy a 

$2000 purse. 

If all they need to do is hold their wallet and cell phone, why do they have to purchase a bag that’s worth 

more than the contents inside it? 

It’s the EXPERIENCE. It's the feeling they have being aligned to that brand, being seen as the type of 

person who wears that bag. 

You are creating a BRAND, an identity. When someone purchases your items, they are saying ‘This is 

who I am” 

What are you helping people say about themselves when they buy into you? 

Head to Pinterest, and put together a mood board with ANY images that call to you that align to your 

brand. It can be graphics, street style or any other inspiring pictures. 

Here are some examples of past mood boards: 

 
 
 
 



 

Option 1: View On Pinterest 

 

You can actually search for specific ‘mood boards’ that are already made which can often help you 

accelerate your own journey to create a mood board. For example, you could search “Boho mood board” 

or “Clean Modern mood board” depending on the look you are going for. 

There are some really cute mood boards on this board. 

Creating A Mood Board For Your Website  

Once you have a general look of how you want your brand to look, you can also find really amazing 

inspiration for your website on Pinterest. I highly suggest, if you have not created a website yet, to 

create a mood board for your website so you can ensure that it all lines up. You can find inspiration 

from websites you like  

 

 

What Create Your Brand Board   

Once you have created the overarching brand, create a brand board that you can reference to ensure 

you stay on track when you are building everything. Without a singular vision for your brand board, you 

may shift to many things and then it won’t look consistent. When it doesn’t look consistent, it just 

becomes ‘off’. We want you to be profesh from the start. 

Here is an example of a brand board that you can make on your own. I’ll typically use Canva to create 

them. 

You can use this as a template for your and select “make a copy” if you wish to create yours in Canva 

 
 
 
 



 

Things to include: 

Logo 

3-5 Brand Colors- This is a great tool to help you find colors that coincide Coolers 

2-3 Fonts You Will Consistently Use- Places to find fonts: Creative Market (Link to buy font pack) 

Words You Want To Describe the “vibe” and emotions your clients and audience will feel when they 

interact with your brand. 

 

   

 

How To Write A Blog Post That Converts  

[OPENING] Incite curiosity 

[THEN] Share a backstory or important facts that grab them in  

Point 1- Write a paragraph explaining this point with relevant stories, stats and education. 

Point 2- Write a paragraph explaining this point with relevant stories, stats and education. 

Point 3- Write a paragraph explaining this point with relevant stories, stats and education. 

[OUTRO] Wrap it up, recap and end with a Strong Call to Action 

 

 
 
 
 



 

Make sure to scatter your products and services throughout your content using Anchor Links. So you 

would mention your amazing community. 

 

How To Organize Your Content: 

https://docs.google.com/spreadsheets/d/1DWc9O6EDhaAFx3WfG7BhyKE1u632DC7Nqhm8s8y9-AQ/edit?

usp=sharing 

Here are some additional trainings that will help you understand Keyword Research, How To Name 

Your Pictures, and How To Write Out Your Blogs: 

https://youtu.be/RVwtcdmi068 

https://youtu.be/Qo8Zti7yHvM 

https://youtu.be/oGQtzw7JdlE 

Cheatsheet for SEO: 

https://docs.google.com/document/d/1ww6H19hpMoa1y7HeAq_A29P69k1vO9N4zfPpqY6nZP0/edit 

Home Page 

Your homepage is your handshake. 

About Page 

Your About Page builds your credibility and shows the reader why you’re the BEST person to help them 

with solve their issues. The about page doesn’t need to be tricky to write about you, because it really 

isn’t about you at all. It’s about the  

Membership Page 

 
 
 
 

https://docs.google.com/spreadsheets/d/1DWc9O6EDhaAFx3WfG7BhyKE1u632DC7Nqhm8s8y9-AQ/edit?usp=sharing
https://docs.google.com/spreadsheets/d/1DWc9O6EDhaAFx3WfG7BhyKE1u632DC7Nqhm8s8y9-AQ/edit?usp=sharing
https://youtu.be/RVwtcdmi068
https://youtu.be/RVwtcdmi068
https://youtu.be/RVwtcdmi068
https://docs.google.com/document/d/1ww6H19hpMoa1y7HeAq_A29P69k1vO9N4zfPpqY6nZP0/edit


 

This is your sales page for your membership site. For now, we will leave this as we will be building out 

your membership site sales page together soon once you’ve gathered more info and your thoughts. 

In the meantime, 

Blog 

Although blogging regularly, like every week, is not a necessity, I quite enjoy having a blog, and it 

actually allows me to bring in more traffic 

 
 
 
 

Outline The Content (You Don’t Have To Make The 
Content Yet) 

 
Where will you source your content? 
 
Partnership Content 
 
Just because you own a membership site, does not mean you have to create all the content. If you see 
your membership site being more automated, you can actually outsource the content in the 
membership site. You can reach out to people who you think might like to be featured in your 
membership site and request that they share a piece of content. In exchange, you may feature them on 
your social media channels and/or you pay them for your content. It is up to you and your partner to 
decide. 
 
Interview Style Content 
 
I often launch webinar style interviews, which are SO fun for me to put together, and then repurpose 
this into content for my membership site. This is a double-whammy for me, as I use it as a list-building 
tool, and then make the webinar only available for 24-48 hours so only my members can access it. 
 
In past webinars, when I had a big focus on growing my audience, I would create a social sharing 
component in the webinars with a contest. 
 
I would create graphics specifically for the webinar, and encourage people to take the graphics and 
share it to their own feed, and then after I would select one person who would get a bonus strategy 

 
 
 
 



 

session from it. As I was growing my business, I used the testiminials from these strategy sessions to 
help me book my first high-ticket clients, and actually, my first high-ticket client came from one of 
these free session who after working with me for 30 minutes, loved my energy and know-how so much 
that she hired me as her coach and became my first paying client 
 
Course Style Content 
 
In this style of content, you would create a variety of different courses that are catered to the type of 
person that your membership site services. The beauty of creating these different courses is that you 
can offer them inside your membership site, and also sell them as stand-alone products. 
 
Resource Hub-Style 
 
Maybe you’re not teaching a specific course, but you’re offering resources instead. That’s totally cool.  
 
You can upload a variety of different resources. It could be whatever works for you, but it could be 
different ebooks, meditations, trainings, videos, how-to’s or even membership to live events! 
 
Community 
 
In any membership program, you want to create an opportunity for your members to meet each other, 
connect and collaborate. I offer my membership community using a free facebook group, and you can 
also use a tool like Slack to house your members as well 
 
 
 
 
 
 

Section 2: 
 

Understand How To Create A Deep Intrinsic Value 
For The People Who You Will Serve, So You Can 

Package It Up For Sales, And Promote An Offering 
That Your Dream Client NEEDS 

 
Where is the value? 
 
In the previous chapter, you discovered and uncovered the Client Avatar who you are centering your 
membership site around. 
 

 
 
 
 



 

Every time you send a communication where you are selling your product or providing value, you want 
to have your Client Avatar in mind. 
 
Fall in love with this person. Be their biggest cheerleader, dedicate everything you do to excellence to 
help this person achieve the outcomes they desire. Make their problems what you put your heart, and 
energy into helping them solve. Believe that they can do it, and that your solution will help propel them 
there. 
 
About 93% of your communication is NON-verbal. 
 
It’s your energy, it’s your belief in yourself and in what you have to offer is truly beneficial for your 
clients. Stay on top of your mindset work until the belief that what you have to offer is amazing, and is of 
the highest service. 
 
With this belief, your communications will instantly have a higher energy, and people will be highly 
attracted to that. 
 
You know how there’s some people who, no matter what they do, people are following them in droves, 
and almost everything they touch turns to gold? 
 
It’s because of an intrinsic belief that what they’re offering is of the highest service, and can change lives 
and provide amazing value. 
 
It’s their energy and confidence that aligns people to their vision, and creates almost a cult-like 
following. 
 
It’s also the belief that your product gets results that actually creates better results for your clients and 
customers. When you wholeheartedly believe in your customers and clients, and you believe that they 
can make something great of themselves, that belief is infectious, and subconsciously they begin to act 
in a way that brings them to the results- almost effortlessly, because instead of trying to force their 
actions, they make the changes out of new habits and shifts in their beliefs system. This happens 
unconsciously. 
 
Every outcome, every accomplishment, and every success begins with a thought and a belief. 
 
Create that thought in your mind of wild success and positive outcomes, and you will subconsciously 
deliver that to your clients as well- and then watch the magic happen. 
 
 
 
What Are The Potential Outcomes? 
 
When people purchase your products, they don’t purchase a product, they purchase an outcome. 
 
Now that you are more familiar with your target client, and you have done the research on who she/he 
is, it’s time to deep dive and discover what issue YOU can help them solve. 
 

 
 
 
 



 

What are the outcomes that you have seen your Client Avatar want to achieve? 
Brainstorm here: 
 

 
 
 
 
 

 
 
By taking your lessons and engaging with your community, who will they become? 
Brainstorm here: 
 
 

 
 
 
 
 
 
 

 
 
Align To Your Story 
 
Now that you know the outcomes that your ideal client wants, take a look at the ones that are showing 
up the most commonly. 
 
Choose and decide on the one that has a good combination of speaking to you the most, combined with 
something that people truly want and are willing to pay for a solution to. 
 
Choose the favorites, and think about WHAT you had to do to achieve that outcome. 
 
Did you have to take a certain course? Buy a certain tool? Begin a daily practice? 
 
Brainstorm on all the different ways that you achieved the outcome that you will now be teaching others 
to. 
 
If you have not achieved the outcome, but you know how, then in the brainstorm section below write in what 
you find would be good resources for someone on this journey: 
 
 

 
 
 
 

 
 
 
 



 

 
 
 

 
When you look at what you put in the box above, ask yourself if it is feasible for you to create this. Will 
you have fun creating this and marketing it. Are you confident that it will make an impact on people and 
help them on their journey? 
 
Make sure it feels GOOD on the inside, as you are making the decision for your site. When you’re ready, 
move forward. 
 
 
Make The Decision 
 
What is the outcome that someone who goes through your membership site will achieve? 
Try to be as specific as possible: 
 
 

 
 
 

 
 
By taking your lessons and engaging with your community, who will they become? 
Try to be as specific as possible: 
 
 

 
 
 

 
Now that you have this focus, keep this in mind as you build out your membership site. Although you 
can have many different resources and information as you like in your membership site, they will all 
serve a purpose to bring your customers to the outcome you have described above, and becoming the 
person you have described above. 
 
 
 
 
What Are Your Strengths? 
 
 
Create that thought in your mind of wild success and positive outcomes, and you will subconsciously 
deliver that to your clients as well- and then watch the magic happen. 
 

 
 
 
 



 

 

 
 
 

 
 
Name Your Membership Site 
 
What will you call your membership site program? Remember that it doesn’t have to be your ONLY 
product. It actually won’t be as I will be showing you how to create a tripwire as well. 
 
Take some time to think about a name that illustrates what your membership will be called. 
 
Some ideas for you have words: 
 
Society 
Collective 
Tribe 
Club 
Clique 
Association 
Circle 
Sorority 
Gang 
 
 
Decide On The Platform You Will Want To Use 
 
☐ Teachable? 
 
☐ Wishlist Member? 
 
☐ Other? 
 
 
What Content Will Be In Your Membership Product? 
 
☐ Facebook group? 
 
☐ Audios? 
 
☐ Email Subscription 
 
☐ Masterclasses 

 
 
 
 



 

 
☐ Group Q + A’s 
 
☐ 1-Off Lessons 
 
☐ Complete Lessons or Courses 
 
Write out all your content here: 
 
 
 

 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
Where will you source your content? 
 
Partnership Content 
 
Just because you own a membership site, does not mean you have to create all the content. If you see 
your membership site being more automated, you can actually outsource the content in the 
membership site. You can reach out to people who you think might like to be featured in your 
membership site and request that they share a piece of content. In exchange, you may feature them on 
your social media channels and/or you pay them for your content. It is up to you and your partner to 
decide. 
 
Interview Style Content 
 
I often launch webinar style interviews, which are SO fun for me to put together, and then repurpose 
this into content for my membership site. This is a double-whammy for me, as I use it as a list-building 
tool, and then make the webinar only available for 24-48 hours so only my members can access it. 
 
In past webinars, when I had a big focus on growing my audience, I would create a social sharing 
component in the webinars with a contest. 

 
 
 
 



 

 
I would create graphics specifically for the webinar, and encourage people to take the graphics and 
share it to their own feed, and then after I would select one person who would get a bonus strategy 
session from it. As I was growing my business, I used the testiminials from these strategy sessions to 
help me book my first high-ticket clients, and actually, my first high-ticket client came from one of 
these free session who after working with me for 30 minutes, loved my energy and know-how so much 
that she hired me as her coach and became my first paying client 
 
Course Style Content 
 
In this style of content, you would create a variety of different courses that are catered to the type of 
person that your membership site services. The beauty of creating these different courses is that you 
can offer them inside your membership site, and also sell them as stand-alone products. 
 
Resource Hub-Style 
 
Maybe you’re not teaching a specific course, but you’re offering resources instead. That’s totally cool.  
 
You can upload a variety of different resources. It could be whatever works for you, but it could be 
different ebooks, meditations, trainings, videos, how-to’s or even membership to live events! 
 
Community 
 
In any membership program, you want to create an opportunity for your members to meet each other, 
connect and collaborate. I offer my membership community using a free facebook group, and you can 
also use a tool like Slack to house your members as well. 
 
 
Monthly Income Goal? 
 
What is your monthly income goal? 
 
 
 

 
 
 

 
 
 
 
How Many Members Will You Aim To Have To Hit That Goal? 
 
 
 

 
 
 
 



 

 
 
 

 
 

What To Think About As You Plan Your Membership 
Content 

 
In this section, we’re going to walk you through the outline of how to create a membership. 
 
Membership benefit: Recurring Payments 
 
One of the big benefits of running a membership site, is it is possible to have recurring payments month 
over month from your clients. This allows you to create better expectations from your earnings every 
single month. 
 
However, keep in mind that this also adds to the customer service  you need to be in charge of 
(cancelling members, login issues, etc etc) so this is important to note. 
 
Things you can add to a membership site to make it more community based: 
 

● A facebook group or communal chat 
● A regular q+a or group chat to connect 

 
 
At this part in our journey, you know exactly how you can make an impact on people’s lives, and how 
your ideal target client wishes to be helped so that they can achieve their goals. Your course should help 
deliver your target client from a ‘before’ state to a desired ‘after’ state. 
 
From my experience, being more specific with what you help people with is better. Your target client 
doesn’t know what you offer unless you tell them. 
 
It is your job to show up and share what you offer, how it’s important in their lives, how it will help 
them and why they need it. 
 
We’re going to create a course that you’re SO excited about, that you want to talk about it every day.  
 
Why? Because the only way that it will sell is if you talk about it and put it into people’s hands. 
 
Get really comfortable with knowing what your gifts are, being CONFIDENT about how you can help 
people, and putting your amazing products and services into people’s hands. 
 
Essentially people will want the following things in one capacity or another: 
 
Something that: 

 
 
 
 



 

 
Helps them make more money 
Makes them lose weight or look more beautiful 
Something that improves their love life 
 
These are the three major areas where people are making purchases. If you want to create a course that 
sells, you can create whichever product you want, so long as your purchaser can see that it will help 
them achieve one of these goals, you’ll be able to drastically increase the potential that people see the 
need for this product. 
 
You need to be specific, and you need to help the purchaser see that YOU are the right one to help with 
this. 
 
And through your target audience research you have likely found trends, what are some of the trends in 
what people are looking for help with: 
 
 
___________________________________________________________________________ 
 
___________________________________________________________________________ 
 
 
 
Brainstorm ideas for transformations that you can provide people + be specific: 
Meaning rather than ‘lose weight’ have the transformation be ‘lose 30 pounds in 3 months’. 
 

1. ____________________________________________________ 
2. ____________________________________________________ 
3. ____________________________________________________ 
4. ____________________________________________________ 
5. ____________________________________________________ 

 
 
Out of all the transformations you can help someone create, which one do you feel is of the highest 
necessity for your target client (while you’ll have fun creating). Also, which one will not compete against 
your other products, but instead highly complement. 
 
Once you’ve decided on the #1 transformation you want to help people with, write it down here: 
 
 
___________________________________________________________________________ 
 
 
THIS is what you course is going to help people with! CONGRATULATIONS!!! This is a HUGE step that 
you’ve made this decision. 
 
This is the one thing you’re going to stick to in crafting this package. SO-STAY-ON-TRACK. 
 

 
 
 
 



 

I KNOW you’re good at a lot of things, and you want to show them all off, but you need to be able to help 
people with ONE transformation, and help them see how you do it, and by having a course that 
specializes and zones in, you’ll help your clients trust that you have done the research to create the 
transformation rather than being all like “I can help you with EVERYTHING” 
 
Now, you have to think about the starting point of your ideal client (their before) and the transformation 
you will help them with (their after) 
 
Your job in this course is to support, empower, and give the tools to help them transform from the 
“before” to the “after” in a step by step plan that you have created for them. 
 
Write out the important things that ideal client would need to get from the “before” to the “after” 
 
Brainstorm below all the things that someone would need to do to get from their ‘before’ to their ‘after’. 
Get ALL the ideas down, and play for 10 minutes with all the ideas. When you’re done, pull out the most 
important ones. 
 
Brainstorm here: 
 
 _______________________________________________________________________ 
 
 
 
 
 
 
 
 
 
 
 _______________________________________________________________________ 
 
 
 
Here’s how they can get from their ‘before’ to their ‘after’ in 8-12 steps 
 
Step 1:  _______________________________________________________________________ 
 
Step 2: _______________________________________________________________________ 
 
Step 3:  _______________________________________________________________________ 
 
Step 4:  _______________________________________________________________________ 
 
Step 5:  _______________________________________________________________________ 
 
Step 6:  _______________________________________________________________________ 
 

 
 
 
 



 

Step 7:  _______________________________________________________________________ 
 
Step 8:  _______________________________________________________________________ 
 
Step 9:  _______________________________________________________________________ 
 
Step 10:_______________________________________________________________________ 
 
Step 11: _______________________________________________________________________ 
 
Step 12:_______________________________________________________________________ 
 
 
 
Now, are they in the right order? No? No worries, put them in the right order below: 
 
 
Step 1:  _______________________________________________________________________ 
 
Step 2: _______________________________________________________________________ 
 
Step 3:  _______________________________________________________________________ 
 
Step 4:  _______________________________________________________________________ 
 
Step 5:  _______________________________________________________________________ 
 
Step 6:  _______________________________________________________________________ 
 
Step 7:  _______________________________________________________________________ 
 
Step 8:  _______________________________________________________________________ 
 
Step 9:  _______________________________________________________________________ 
 
Step 10:_______________________________________________________________________ 
 
Step 11: _______________________________________________________________________ 
  
Step 12:_______________________________________________________________________ 
 
 

Map it out 
 
For each “Module” map out exactly what you will cover in each session in a notepad. Create an outline 
of each. Get REALLY excited about what you’re going to offer and help your clients with. 
 

 
 
 
 



 

Use this outline to create your outline [SELECT MAKE A COPY]: 
https://docs.google.com/spreadsheets/d/1FfM2ypAcROJUKh6fKyMmn1n_jEkwN-G-QTQYTdgPaRM/edit
#gid=0 
 
 
Now you need to think about how this content will be delivered. 
 
Will it be: 
 

● Will there be video content or audio content to accompany it? 
● Will there be guides, or checklists to accompany it? 
● Which online portal will you be uploading your content to? (more on this below) 

 
Think about what you will offer to embellish the package, and give your new clients an incredible 
experience. 
 

Creating  Videos  for  Your Content 
 
If you want to create video content, here are some of the tools I use. Now, these are not at all necessary. 
Creating videos with my cell phone, or my laptop work perfectly well. The tools we have in our hands 
now are WAY better than the state of the art tools from 10 years ago, so don’t let saving up for a new 
DSLR slow you down or hold you back. 
 
The  secret to  getting ahead is getting  started. 

Tools: 

Google  Slides, Keynote 

Tools for recording screen (for tutorials): Screenflow 
The Camera That I Use: Canon Eos M3 
The Mic I Use: Yeti Blue 
You’ll need a tripod 
I also use a tripod when recording on my phone 
When your video content is ready to go, you can upload it online.  
 
Options  for  uploading and  hosting  online: 

Vimeo or Youtube (upload your videos as ‘unlisted’) 
 

 
 
 
 

https://docs.google.com/spreadsheets/d/1FfM2ypAcROJUKh6fKyMmn1n_jEkwN-G-QTQYTdgPaRM/edit#gid=0
https://docs.google.com/spreadsheets/d/1FfM2ypAcROJUKh6fKyMmn1n_jEkwN-G-QTQYTdgPaRM/edit#gid=0
https://store.telestream.net/affiliate.php?ACCOUNT=TELESTRE&AFFILIATE=89374&PATH=http://www.telestream.net/screenflow/
https://www.amazon.com/Canon-Mirrorless-18-55mm-Stabilization-55-200mm/dp/B014EOMGTA/ref=as_li_ss_tl?s=photo&ie=UTF8&qid=1485136904&sr=1-11&keywords=canon+eos+m3&linkCode=sl1&tag=yessupco-20&linkId=fa2f5ecd90d5b7a220c6eee9b3092c57
https://www.amazon.com/Blue-Yeti-USB-Microphone-Silver/dp/B002VA464S/ref=as_li_ss_tl?ie=UTF8&qid=1485136546&sr=8-2&keywords=yeti+mic&linkCode=sl1&tag=yessupco-20&linkId=a3df6b7c6b2f91332bdb60891b05e9c8
https://www.amazon.com/Neewer-Portable-Alluminum-Release-capacity/dp/B00WWNFRD8/ref=as_li_ss_tl?s=photo&ie=UTF8&qid=1485136860&sr=1-2-spons&keywords=tripod&psc=1&linkCode=sl1&tag=yessupco-20&linkId=5a9a2d04f569462f119ee21583d0ea97
http://amzn.to/2f3v4AF
http://vimeo.com/
http://youtube.com/


 

 

 
How To Create Audio And Video Content 
 
How to record on Screenflow: 
 
Screenflow is a great tool for recording video trainings that you’ve recorded from your screen, and 
audio for meditations, and such. 
 
You can also import video content that you’ve recorded on another device and use screenflow to 
edit it in with your current content. 
 
Watch the attached training video to show you how you can use Screenflow. 
 
 
 
 
How to record on Quicktime: 
 
Quicktime is a free video recording software that comes with Macbooks and iMacs. If you’re 
recording simple video trainings, this can be a great tool to get started. 
 

1. If you don’t already have Quicktime, you can download from the App Store 
2. Click on File > New Screen Recording 

 

 
 
*** Note: I always like to do a quick 10 second test before recording a whole segment just to make 
sure my audio is recording properly and the video is how I want it. TEST TEST TEST. 
 
 

3. You’ll be prompted with how to begin your recording in the middle of the screen 
 

 
 
 
 



 

 
 
 

4. Click Start Recording. You can draw a square around the area you want to record if you 
don’t want to record the entire screen in your video. 

 

 
 
 

5. Click the “stop’ button in the top right corner when you’re finished and save your new 
project 

 

 
 
 
 



 

 
 
 
 
 
 

6. If needed, you can use the ‘trim’ function to cut out any parts of your recording you don’t 
want. 

 
 

 
 
 
You’ve finished your first recording! Congrats! 
 
You can now upload it to your Google Docs Folder to accompany your how-to,  so you can pass off 
your tasks you no longer want to do. Yes, at first, it takes a bit of time to record how to make these, 

 
 
 
 



 

but in the long run you will save SOOOO much time because you can get so much more done in 
your zone of genius instead of doing things that drain you. 
 
 

 

Creating Workbooks and E-books 

For this program, I’m using Google Docs and I simply “Download it as a PDF” 
I also often use “Canva” to design pretty PDFs and workbooks. 
 
What to say in your videos: 

Here’s where prepping your content and outlines beforehand comes in handy. At this point when you 
are creating your video content, you should already know what each video will be about, and the 
objective of each. It’s okay to have outlines, but I would vote against scripting entirely. People can SOOO 
see when you have a line by line script, and it’s way better when you speak from the heart. 
Here’s a great way to structure each video: 
 
Hey, it’s [NAME] from [NAME OF COMPANY/COURSE] and in this Module [NUMBER] I’m going to be 
sharing with you exactly how I [amazing thing you are teaching]. 
 
What I’ll walk you through is: 
 

● How to [METHOD 1] so you can [ACHIEVE DESIRED RESULT + OBJECTIVE OF SESSION] 
● How to [METHOD 2] so you can [ACHIEVE DESIRED RESULT + OBJECTIVE OF SESSION] 
● How to [METHOD 3] so you can [ACHIEVE DESIRED RESULT + OBJECTIVE OF SESSION] 

 
By the end of this session you should feel like you can easily [GOAL]. [TELL THEM TO GRAB THEIR 
NOTEBOOK IF THERE IS ONE + ANY OTHER THINGS THEY SHOULD KNOW BEFORE BEGINNING] 
THEN GO INTO YOUR CONTENT 
 
AMAZING! Great job! Now we’re done lesson [NUMBER] and we covered [RECAP ON KEY POINTS] make 
sure you [INSERT HOMEWORK OR TO-DO’S] I’m so excited for you, congrats on making it this far- give 
yourself a huge pat on the back and I’ll see you in the next video where you’ll learn [TEASE NEXT 
VIDEO] 
 

 

 
 
 
 

http://www.docs.google.com/
http://www.yessupply.co/


 

Delivering  the  content  to  your  clients: 

I would recommend this platform called Teachable or wishlist (if you have a wordpress blog) to house 
your membership site products. 
 
 
 

Choose Your Payment Gateway 
Get  that money, honey. 

Of course, if we want to make some money (which I bet you do) from this, we need to set up a way for us 
to take money from our lovely clients. 
 
If you have plans to set up a separate business bank account (or credit card) for your business, I advise 
you do this now. It will make it SOOOOO much easier to file for your taxes and track your expenses. 
Once you’ve decided which account you will be using for your business, set up a Business Paypal 
Account and a Stripe Account. 
 
Head to paypal.com and stripe.com and follow the instructions to set up your account. 
It will take 2-3 days to process and connect so give yourself enough time to get this done. I would do this 
ASAP 
 

Take Action 

After  you  have  mapped out  the content you  want to add into your course that will be 

within  your  membership  site,  it’s time to make it happen. 

Creating  a  course is  no easy feat.  It  does take a LOT of concentration,  persistence, focus, 

and  organization. However, if you  love what you’re talking  about, it  can be a ton of fun. 

The  FIRST  thing that  I would  tell you to  do is to  look  at  your  calendar for the week.  

Which  days  and how  many hours can you dedicate to creating your content? The last 

thing  you  want  to  do is try to get  it all in last  minute and  be rushed! 

 
 
 
 

http://mbsy.co/teachable/29318284
http://go.wishlistproducts.com/?p=yessupply&w=wlm
http://paypal.com/
http://stripe.com/


 

Create  a  mini-workback schedule  to  keep you on  track 

Set  a  deadline  for  when  you  want  your course  to be completed.  For  you, it will be 

approximately  September 26th. Mark  this as  a  deadline  on  your  calendar. 

Then work back from the original end date, and fill in on your calendar what you would have to do, and 
when you want each part to be completed. 
For example, if you have 2 hours a day to work on it, and you feel like it will take you 2 hours a module, 
then set deadlines like this: 
September 15th: Course planning complete (2 hours) 
September 16th: Written content for module 1 + 2 complete (2 hours) 
September 17th: Written content for module 3 + 4 complete (2 hours) 
September 18th: Written content for module 5 + 6 complete (2 hours) 
September 19th: Create video content for module 1 + 2 (2 hours) 
September 20th: Create video content for module 3 + 4 (2 hours) 
September 21st: Video content for module 5 + 6 complete (2 hours) 
September 22nd: Edit video content and review 
September 23rd: Choose online platform for hosting and sign up for payment services (Paypal + Stripe) 
September 24th: Design look of workbooks and add the text content to them 
September 25th: Upload video content + workbooks to online platform 
September 26th: TEST + CELEBRATE!!! 
This is a sample workback schedule for course creation schedule. Create one for your own needs and 
how many hours a day you have to dedicate to creating if you are creating a course. 
 

How To Create An Ebook or Digital Download 

Another great way to create passive income online is by creating a digital product or ebook. 
In fact! The first digital product that I created was a social media calendar!  
I was AMAZED that I could create a product once, and then keep making money from it again, and 
again, and again…. 
Hello money-making machine! 
So what you want to do is think about, what kind of digital download to you want to create? Use your 
imagination, but the most common I see are: 

● Workbooks 
● Ebooks 
● Planners 

Think about the outcome that a customer or client would get from reading this book, or purchasing: 
The outcome the customer will receive is:  
__________________________________________________________________ 
 

 
 
 
 



 

Depending on the kind of content you are creating, you may want to map it out using this outline: 
https://docs.google.com/document/d/1mYisbPUjtyi_mZOCVy41Ik5epvKuHX-u4OKutSoYifY/edit# 
I have not written a book before, but my personal coach is a published author, and she said she really 
has no guidelines when she writes a book. Some people just free write it and see what happens. 
I really think it’s different for everyone 
In a recent interview I listened to with Gabby Bernstein, she says how she maps out her chapters are: 
 
Anecdote 

Identify the problem 

Offer the solution 

3 steps to get to the solution 

Then offer up the next chapter 

This is the interview that I found this info from. She starts talking about writing at 16:50 mins. 
I honestly believe that there is no right or wrong, so long as what you are creating comes from a place of 
love and service. 
What were talking about here is creating digital e-books. However, if you would like to create a way that 
people could get your books in print, then a great option (I’ve heard) is createspace, which will print and 
ship your books 1 by 1 as they are ordered. 
 
Editing Your Book 

Depending on the content you create, you may want to hire an editor to proofread and edit your book. If 
you don’t have anyone in your life that you trust personally to help with this, you may want to look on 
Fiver, and find someone with plenty of good reviews who can help you out with this. 
 
Designing Your Book 

You may want to also hire a designer, or if you are creating a simple ebook or planner you can design it 
yourself. I am really really picky, so I usually just design all my own stuff- I actually really enjoy it. 
However, you want to stay in your zone of genius so if designing is not your thing, then you might want 
to hire someone to help you with it. 
 
Selling  it 
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Depending on your product, there are a variety of places you can sell. If you have a wordpress site, you 
can install a plugin called “Woocommerce” that will allow you to sell products on your site. If you have a 
squarespace site, there are options where you can sell from your store. 
You can also sell your products and digital items on marketplaces like Etsy or Amazon. 
 

How To Create An Email Subscription Service Product 

You may have noticed that I sell an email subscription service product called Good Morning Beautiful. 
 
This was actually my first Subscription Service product and helped introduce me to the whole world of 
passive income with consistency. It was absolutely amazing to me. 
 
If you're thinking of sending up your own email subscription this is very easy to do with wishlist 
member. 
 
All you have to do is set up a specific level in wishlist member called the title of your email subscription. 
For example mine is “Good morning beautiful” 
 
Next, Once you set it up as a regular product you need to Create a list or group in your email marketing 
service where you will be sending an email specifically to the group of customers who have purchased 
this subscription service. 
 

 
 
How I set it up was I added a group within my regular email list in MailChimp called Good Morning 
Beautiful and used this so that people who signed up for “Good Morning Beautiful” I could schedule the 
emails directly to them. 
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Then, go to the Integrations area within wishlist member,  and choose the setting where when people 
sign up for that product they are automatically added to the group you've assigned for that product. you 
can also set it up so that when someone unsubscribe they're automatically removed from that list. As 
usual with anything techy you always want to test, test, test to make sure that it's working so I always 
like to sign up as a test customer and make sure that it works flawlessly. 
 

 
 
Then, all you have to do is ensure you schedule your emails to the right list at the specified times and 
schedule them out in your email marketing service! It’s as easy as that! 
 
Community 
 
An essential part of your membership community is going to be setting up a place where members can 
discuss, work through things together, meet each other, and Network. most of the time the reason why 
people join a membership is because of the content but the reason why they stay is because of the 
culture and the amazing people that they mean. It's up to you as the business owner and founder of the 
membership site to curate an incredible culture, be the example of what you would like to see people 
acting as in your membership and make it easy for people to connect. 
 
I've tested a few different types of ways for people to connect like Slack and mighty Network but the 
best I found was using a Facebook group. The reason is because with Facebook groups people will get 
instantly notified when another member of the membership site Community post something or leaves a 
comment. This constantly reminds people to come back to continue to engage and people are really 
used to using Facebook. 
 
 

 
 
 
 



 

 
I house my membership inside a facebook group. Setting up a facebook group is quick and easy. 
 
Just head to the little drop down button in facebook and select “Create A Group” 
 

 
 
From there, name it something that will show people what you do, and includes the search terms that 
your target client would be searching for in facebook so that you have a better chance of showing up in 
search. 
 
For example, if your facebook group was catered to small business owners, you may call it something 
like: 
 
“Small Business Bosses- Support for solopreneurs, aspiring girl bosses, and small biz owners” 
 
That way, when someone stumbles across the name of your group, they will know off the bat if it is the 
right place for them. By adding more keywords into your title, you boost the opportunity for someone to 
be able to find your group using search. 
 
Make a pretty banner that explains what the group is all about ( and looks better than the templates that 
facebook gives you) 
 
I create all my banners in Canva and the current banner size is 820 x 430, However facebook changes 
the standard  size all the time, so make sure the banner size looks good to you. 
 
 

 
 
 
 



 

 
 
 
 
What I also did, is when people click the link, they can download my free training (which is my landing 
page) so I can list build as I grow my facebook group. 
 
This is what I put: Ready to Create The Design For The Life You Want? Turn Your Passion Into A 
Business And Create Your Dream Life- Access My Free Training Here and Download Your Free 
Workbook Too: www.yessupply.co/passiontobusiness 
 
 
 
 
 
 
 

Week 3: Creating Your Lead-Building And Selling 
System 

 
 
Now that you have your focus of your target client, and your outcomes that you are creating in your 
membership and your brand, and know how you are going to make an impact on people and help them, 
it’s time to create your content. 
 
In this Chapter, we will deep dive into the different components of creating content and the different 
content types you’ll be creating. 
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So this is what your sales funnel will be looking like as we grow your biz: 
 
 
Website and Social Media Promotions  > Blog Post > Email Freebie> 
Tripwire > 1$ Trial > Membership Site Product > Marketing Product 
 
Once you’ve gone through the training today, you’ll know exactly what 
you want to create for your lead-building system. To help you stay 
focused, list below what you’ll be creating in each section: 
 
 
Blog Post Title and Topic:  
 

 

 
 
Email Freebie: 
 

 
 
 
Topics of 5 Email Automation: 
 

1. 
2. 
3, 
4. 
5. 

 
 
 Tripwire: 
 

 
 
 
Membership Site Product: 
 

 

 
 
 
 

 
 
 
 



 

Blog posts 
 
Doing blog post is a marketing tactic that uses blogging to get your business more visible online. 
 
It is a marketing channel that helps support business growth aside from direct mail, social media,, email 
marketing and others.  
 
Your blog gives you the opportunity to create relevant content for your customers and show up as an 
expert in your niche. 
 
This is useful to drive traffic to your website. 
 
When you're writing a blog post start your blog post with a story or  like something personal that you've 
gone through or a reason why the blog post is important. For example, if the blog post is on confidence, 
I wouldn't want to start off with: I'm like, why confidence is essential. I might want to start off with like 
maybe asking a question, like have you ever it felt like people are walking all over you or you're not 
getting what you want? This will allow the reader to read the entire post because they can feel you. They 
might have experienced the same thing before and wanted to know the reason behind it. You should 
always go from pain point to benefit. You should know the person who wants your help. In that way, you 
will know exactly what they want and what works for them. Act with integrity knowing that you can 
help them to get to their destination. Always, know the  pain point of your customer, what do they not 
want, what are they trying to get away from, and what do they want or what do they want to create. The 
rest will follow.  
 
 
Blogging For Business + List Growth 
 
When a potential client or customer it doesn't yet know you it can be a little tricky to convince them to 
immediately sign up and join your email list. A great way to build the connection, establish yourself as 
an expert, and establish trust is by offering Value First Dash and blog posts are an amazing way to do 
this 
 
Now you don't have to worry about blocking all the time but it can be very helpful to create a few Choice 
blog posts that you can promote that are relevant to your membership site and will drive people into 
your list so they can be marketed to for your membership site. 
 
Here’s an outline you can use to structure your blog content: 
 
1. Hook • Hook Your reader in with something that is grabbing. It could be the beginning of a story, or 
an interesting fact that they know the learn more about as they continue to read on, or even something 
that is a little bit shocking but they haven't seen before. People have very short attention span so the 
first line or two of your blog post has to be enticing if you want someone to be motivated to read to the 
end of the post. This can also be line that lets them know how valuable this post is going to be for them 
or how much it will show them how to do something that they can never do before or a chief before. Tell 
them the exciting thing you’re going to talk about in the blog.  
 

 
 
 
 



 

2. Why They Should Listen To The End • As a bonus, you can even tell them what they will learn, 
accomplish or become by the end of the blog post. Why it’s important in their life to know this piece of 
information and how it will help them. People are busy so they need to know how is going to benefit 
them to stick around or else I'll be on to the next thing. You as a writer and content creator want to 
make sure that you are offering only Top Notch quality content so that you are sending a high standard 
for people who come across to you online or in person.  
 
3. About You • Now that you have their attention, share A bit of the backstory to how you discovered this 
amazing tip or piece of advice and share how you overcame something to prove that you are credible to 
be sharing this kind of information.  if it makes sense in this section of your blog post share who you are 
and what you do. This is a great place for you to share your origin story 
 
4. Share Your Content • Share the important training that you want to share, this is easy if you break it 
down into 3 steps.  so you would have topic one as an H2 header and then have a paragraph for to 
sharing the advice, then topic to as an H2 header show the content on that, and then topic 3, and so 
forth. 
 
5. Call to action •  now is the time to ask for what you want. It is a really good idea to go into every piece 
of content you create with an objective. Ask them for what you want. Is it sign up for a course? Have a 
free call with you?  Go on your email list? Typically at this stage in your business building process you'll 
be trying to grow your email list, so by sharing a link to your free guide or your free training that you 
are offering as a freebie you will be able to convert blog readers into email subscribers. 
 
6. End on a high note • Cheer them on on their journey, share that you believe in them. Let them know 
you’ve been where they are and it IS possible that it will get better. Get on their team. 
 

Here  are  a  few  additional things  to keep  in mind as you write your  blog posts. 

Use  A  SUPER Strong and  Exciting  Headline 
 
When we get into me showing you how you are going to drive traffic from your Pinterest profile to your 
blog posts, and a huge, essential aspect is going to be in creating your blog post headlines. 
 
When someone is scrolling through Pinterest, they are judgling what they are going to click on next 
based on the look of the imagery and the title of the blog post. 
 
You want to make that when you are creating blog posts, you are making them highly clickable and 
engaging so that people are more likely to click on your posts than any other one on Pinterest! 
 
Use Emotional + Attention Grabbing Language: 
 
There have been many studies done on what makes the most popular and best selling books that way. 
And the facts show that the books that use the most emotional language and paint a picture do the best. 
 

 
 
 
 



 

Use emotional language like amazing, frustrated, incredible, extraordinary, etc to make your title stand 
out against the competition. 
 
Make It Actionable + Specific 
 
If I’m going to spend my time reading a blog post, I want to know that it’s going to be worth my time and 
I’m going to learn some valuable information. 
 
Blog post titles that tell me what I’m going to learn, or who I’m going to become after I read the post are 
the ones that are the most attention grabbing. 
 
3 Ways To Make $100 in 30 Days 
 
How I Changed 1 Thing In My Diet And Started Waking Up At 6 AM 
 
How To Create A Self-Love Routine In 3 Simple Steps 
 
How I Lost 15 Pounds In 30 Days 
 
The reader knows that when they complete the blog post, they will get a desired result quickly and 
easily. 
 
List posts also perform well, so posts like: 
 
20 Essential Oils To Improve Your Focus 
 
15 Journalling exercises to get unbeatable confidence 
 
 
Use the Headline Analyser For Guidance: 
 
There’s this incredible tool called the Headline Analyser that scans your potential blog headline to tell 
you how clickable it is. Find it here:  https://coschedule.com/headline-analyzer 
 
Use this if you need a little help with creating your headlines, but remember to just use it as a rule of 
thumb. A computer will never be able to tell you how to be more engaging than yourself! 
 
 
Link to your products in your blog posts: 
 
When you’re writing your blog posts, be strategic. If you mention a topic that is some how related to a 
specific product or service you offer, include it as a link. 
 
For example, if you have a business where you sell recorded meditations and in a blog post you’re 
talking about Perfect Morning Routines for Busy Gals, in the blog post, make sure to use words like 
‘relax’ or ‘grab a meditation’ and then link to the product you sell  like this. 
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That way, you can offer incredible value in your blog posts, and then when you have established yourself 
as an expert by offering your incredible content, your readers will want to click on your links to learn 
more about what you sell and offer. 
 
 
Link to your opt-in landing pages in your blog posts: 
 
When you’re writing your blog posts, be strategic with growing your email list. As we know, the money 
is in the list, and when you put a strong focus on growing your email list, you nurture them, and you’re 
there for them, you can keep loyal customers and fans on your list for many years to come! 
 
Have links to your landing pages that perform well, like www.yourwebsite.com/freebieguide and 
whenever you talk about something relevant in your blog post, link to this page so that you can grow 
your list on autopilot. You’ll be able to grab more email list signups to your list by planting these 
throughout your content. Here’s a sample post where I do that often. 
 
https://www.yessupply.co/attract-clients-book-calls/ 
 
 
Landing Pages + Email Lists For Pinterest 
 
You also want to make sure that you have a landing page specific for your ‘freebie’ so that you can send 
browsers directly from Pinterest to your email list to sign up for your freebie. 
 
If you haven’t yet created a landing page so you can collect emails in exchange for a free guide/training/ 
etc from you, go do that now. 
 
 
Converting Visitors To Email List Subscribers 
 
An additional method you should be using to convert your website visitors to email list subscribers is by 
having a pop up on your site. When someone comes to your website, you should be able to have a pop up 
that collects their email address automatically.  
 
 
 
 
 
 

Creating Your Lead Magnet 
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Your lead magnet is ESSENTIAL in helping you attract your dream clients onto your list. When you have 
a piece of value that you’ve worked hard to create, and then put into the world, you can share your 
experience, your expertise and your knowledge far and wide. 
 
You get people in front of you and your brand, even when you are not physically there, and that’s how 
you can expand your brand and your impact like wildfire. 
 
Think about it. Right now you’re reading this, but I’m not sitting here with you live and reading it to you.  
 
At this very moment, I could be sleeping, travelling to Bali, having a romantic dinner with my fiance, 
ANYTHING! But you’re learning from me, building your business, and (hopefully) thanking me because 
I’m sharing my knowledge with you and encouraging you to get out of your own way and create a life 
you love attracting people you’re excited to work with. 
 
At the same time, I know there are people who are currently: 
 

● Looking at my posts on instagram 
● Listening to a podcast I was featured in 
● Reading a post on my blog 
● Reading articles about me on other people’s platforms who have featured me 
● Watching valuable content that’s in my membership, The YES SUPPLY COLLECTIVE 
● Reading my emails that are automated to be sent out 

 
And much more. 
 
The reason? I’ve worked hard to get my message out into the world, on my own platforms and on others 
and I ALWAYS show up with incredible value, so my message gets shared. 
 
The same will happen to you when you create your valuable lead magnet and start getting it out into the 
world :) 
 
SO you know your dream client, and you know the problem they are wishing to solve, you have an idea 
of your PRODUCT, now you have to create something that will lead them to you, build a bond of trust, 
and self-select your ideal client right into your mailing list so you can keep in touch with them. 
 
Your lead magnet drives targeted traffic full of dream clients to your email list so you can service them 
even further, keep in touch, and offer your products, services, and discovery calls. 
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Your lead magnet can be: 
 

● A free video training 
● A PDF e-book 
● A PDF checklist 
● A PDF how-to guide 

 
In your freebie lead magnet, you’ll offer value so your target client sees you as the perfect person to help 
them with their issue. You also want to ensure that your lead magnet gives your new member of your 
audience an introduction to you, who you are, and what you can help them with. 
 
Lead magnets do well when they can solve a specific problem, or help with one specific thing. What can 
you help your target client with today? 
 
For example, if you were a productivity coach, your offering could be: Your daily checklist to get more 
things done in less time. 
 
If you were a health coach, your freebie could be: 5 foods that will help you lose 5 pounds in 1 week. 
 
Make it specific and actionable. If your readers get an incredible outcome from what you have to offer 
they will look to YOU as the person who knows that she’s talking about. Show up, be high energy, get 
excited about your topic! 
 
 

Choose The Topic Of Your Freebie 
 
Your  freebie  is  what is going  to help  you  fill your email list  with the right people.  You 
need  to  then  make  sure that  whatever your freebie is about is something that your 
target  audience  will find  helpful  and  useful. 
 
If  you  think  about  your main offer, your FREEBIE can solve 10% of the problem that 
your  full-course  or  program solves. If it’s not solving a  problem that is  related to your 

 
 
 
 



 

offer,  or  would  be  helpful to  your  target client and  is aligned to your offer, then it’s not 
the  right  freebie. 
 
For example:  If  your  MAIN  offer is “How To Become A Master Manifestor and Attract 
Ultimate  Wealth +  Abundance” your freebie could  be “Free Download:  Meditation to 
Raise  Your Vibration” 
 
Below  I’ll show  you  how  to create a  PDF  guide kind  of freebie and a video freebie. 
Choose  one,  you  do  not need  both  to get started. 
 
 
How To: Create a PDF guide freebie 

 
Creating  a  free  guide  that your target client can download  and use  in their life to 
quickly  reach  their  goals is a  great way to offer great value while building your list. 
 
There  are  many  great  design  tools online like Canva  that will help you quickly and 
easily  design  a  gorgeous freebie that  aligns to your brand. 
 
Here’s  the outline for your freebie: 
 
1.  Front  Page  •  Make  a  nice  cover  to show what the guide will be about 
 
2.  An  Introduction  To  You  •  Share Your Personal “Origin story” that shows  how you 
have  achieve  the  result  that your  dream clients with  to accomplish. Include your 
picture  on  this  page  so  that  your  new  client knows your face. A  face is  much more 
memorable  than a logo. 
 
3.  The  Content •  Have  a  couple pages that have the content or training you have 
promised 
 
4.  Call To  Action  •  Put a  button so  that you  can offer that they take  the next step. It 
could  be  to  purchase  a  product you  sell,  or set up  a  free discovery call with you for 
more  help  on  the  topic  of choice. 
 
 
Here  is  an  example  of  one of  my  freebie opt-ins:  
 

 
 
 
 



 

 
Click here: https://www.yessupply.co/wp-content/uploads/2017/07/Craft-Your-Messaging.pdf 

 
I’ll often create my freebie using Canva- It’s a simple + free tool to create beautiful pdfs + guides. 
 
 
 
How To: Create a video training freebie 

 
Note:  PLEASE do  not stress over  making it ‘perfect’ instead, focus  on speaking right 
from  heart to  the  person you  want  to connect to. Don’t  make it about you, make it 
about  the  person you want  to help. 
 
You  can  create  a video  training  using your iphone in landscape, or with a professional 
camera.  This  is the  one  I love  + use. Remember, be HIGH  energy when you’re  creating 
video.  The  camera  takes away 50%  of your energy, so have fun with it. Make sure you 
look  RIGHT at  the  lens  of the  camera when you  film so  the viewer feels like you are 
making  eye  contact  (side  note: this UPs oxycontin in their brains  and helps  them to 
better  create  a connection and  relationship with  you!) It  also  helps  you seem like you 
are  taking  charge  and  confident enough to lead  this training.  When someone has eye 
contact  with  you,  it establishes trust. 
 
 
Here’s  an  outline  that  you  can  follow  to  create  your videos: 
 
1.  Hook  •  Tell them  the  exciting  thing  you’re going to talk  about in the video 
 
2.  Why  They  Should  Listen To The End  •  Why  it’s important in their life to know this 
piece  of  information and  how it  will help  them 
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3.  About  You  •  Now  that you  have their attention,  share who you are and what you do. 
This  is  a  great  place  for  you  to share your origin story 
 
4.  Share  Your Content  • Share  the important training that you want to share, this  is 
easy  if  you break  it  down into 3  steps 
 
5.  Call to  action  •  Ask  them  for what  you  want. Is it sign up for a course? Have a free 
call with  you? 
 
6.  End  on  a  high note  • Cheer  them on  on their journey,  share that you believe in them. 
Let  them  know  you’ve  been where they  are and  it IS possible that it will get better. Get 
on  their  team. 
 
When  your video  is  all done,  you  can embed  it on a  special page where you will send 
everyone  who  has  signed  up  for your freebie. 
 
Here  is  an  example  of a  past video  training I’ve done: 

 
https://inspire.yessupply.co/5clesson1creation/ 

 
 
Craft Your Landing Page 
 
Now,  you’ll need  to create  a  landing page. You’ll be using your landing page to help 
people  sign  up  for  your email list. 
 
You’ll can  create  a landing  page with  a tool like Thrive Themes (if you have a 
wordpress  website  and  you  would  like  your landing page right on your site) or with 
Leadpages. 
 
You’ll using  your  landing  page to  send  traffic to it which  will help you grow your email 
list. 
 
The  main  components you’ll need  on your landing page are: 
 
1.  The  Title  Of Your  Freebie  • Have  a really exciting name of the freebie that shows 
people  why  they  should  sign  up  for it. 
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2.  A  subtitle  • A  sentence  or 2  that shares what the person will get out of downloading 
and  using  the  freebie/lead  magnet 
 
3.   Jot  Notes •  Use  3 jot  notes that  show  the person why this  freebie is so valuable.  It 
should  say  how exciting  the freebie  is, what format the freebie is  (video, checklist, 
guide)  and  the  outcome  they  can expect from it. 
 
4.  Image  of  what they  get  • Use  a  mockup of your freebie so  the viewer can see a 
preview  of  the  freebie.  Here is  an example of a  landing page that I use. 
 
5.  Opt-In  Box  •  OBVIOUSLY  there has to be a  way  that someone can go from being on 
your  landing  page  to  giving  you  their email + name  
 
Here’s  an  example  of  a landing  page I use  to grow  my  business: 
 

https://inspire.yessupply.co/messaging-formula/ 
 
Once  your  landing  page  is all set up, make  sure you  set it up and connect it to your 
email marketing  tool.  When I first started,  I used  mailchimp, which  was a great option 
to  get  me  started.  When I decided  to have more options for automation, I started using 
activecampaign . Choose one now  that fits your budget :) 
 
It’s  very  important  that  you  remember this part. When you set up your landing page, 
you  need  to  integrate  it  into  your  email marketing  software. 
 
Meaning,  have  it set  up  so that  when someone  signs  up on  your landing page, they 
are  instantly  added  to  your email list. Once  you have set  it up, test to  make sure it all 
works  together. 
 
 

Digital Product Creators: Craft Your CTA 
 
 
 
If  you  plan  on  using  your  email  automations to sell your digital products, you’ll need to 
create  a  STRONG  call to  action, that you  will use at the end of your emails. 
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Think  about  your product  and  the  things that are AMAZING  about it. You are going to 
be  selling   your  product  straight  from your emails, so you REALLY  have to get the 
point  across  that  your stuff is BOMB. 
 
Add  your  personality,  make it  interesting,  infuse  your energy, make it fun. 
 
Most  importantly  BELIEVE  that what  you  are creating is something that truly need, 
and  share  the  reasons why  they  need it. 
 
Always  go  back  to  your customer pain points, and  goals. How is your product going to 
help  them  get  AWAY  from the  thing  they don’t want and TOWARDS the thing they are 
dreaming  of. 
 
We  will get into  strong call to  actions for different digital products  in the coming 
weeks,  but  in  the  mean  time, here are  some things that you’ll want your CTA at the 
end  of  the  email to  include: 
 
1.  The  name  of  your  product 
 
2.  A  brief  description  of why it’s so  amazing,  what it does, and what it helps  your 
customer  or  client  achieve. 
 
3.   Jot  notes  that  outline  the features, benefits, uses and  outcomes. 
 
 
Share  how  they  can get  to the  sales page to learn more information.  If the offering is 
expiring  soon,  or  this  a  a  sale,  share that information to increase  the sense of urgency, 
and  get  them to  want  to  take  action  quickly. 
 
Remember,  when  you  are  launching a  product,  you  will have to send out multiple 
emails  to  grab  the  attention of your  audience. 
 
 

 
 

Creating Your Email Automation 
 

 

 
 
 
 



 

Now  that  you  have  a  NEW  amazing  target client who LOVES what you have to say by 
signing  up  for your  freebie,  it’s time  to make them SOOO  happy they joined your list. 
 
AKA  it’s  time  to  send  them  more  messaging to help,  inspire, motivate and offer value. 
 
Your  email automation  that you  send out when someone first joins  your list is  the 
perfect  opportunity to  let them  get  to know you  better too. 
 
So  when  someone  signs  up  for your  list,  you  want to create an ‘automation’ that will 
automatically  send  them  a  series of emails so that they  can get to know you, what you 
can  help  them  achieve, and  past successes. 
 
YOU  get  to  make  the  rules of what  you put in your email automation. 
 
Your  business,  and your  list is  YOUR  party . How would  you invite  and welcome 
someone  to  your list,  make  them  excited to be there and offer them value? How would 
you  offer  value  and  make them trust you? 
 
How  would  you  make  an imprint  in their mind so that they want to share who you are 
and  what  you  do  with their  friends and  family? 
 
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
____ 
 
Ask  yourself,  why  am  I signed  up  to the email lists that I am, what keeps  me coming 
back  and  opening up those emails? 
 
_________________________________________________________________
_________________________________________________________________
_________________________________________________________________
___ 
_________________________________________________________________
_ 
 
 

 
 
 
 



 

Is  it  because  they’re  fun? They’re entertaining? They inspire me to be a better person? 
They  teach  me  something? 
 
Keep  these  things  in  mind  as  you  create emails to your new community members. 
 
 
 
Email  #1:  Welcome + Introduction 
 
In  your  first  email,  you’ll  want to  welcome this new member of your community and 
give  them  an  idea  of  what  they’ve  signed  up for. Tell them about you, share your 
personal story,  and inspire  them.  Make  them really  happy  that they have discovered 
you, and  excited  about  what  you  have to offer. 
 
If  you  have  created  a  freebie-opt in, this is the place where you will also  want to drop 
in  a  link  for  them  to click  and  access it. 
 
At  the  end,  ask  them a question  and tell them to ‘hit reply’ and give you an answer. 
This  will give  you  the  opportunity  to  start a conversation with them, and help them see 
that  you  care  and you’re  there  for them. 
 
Additionally,  when  someone hits reply  to your email, it tells the email automation servers 
that  you  are  NOT  spam, which will help you  boost your email deliverability rates! 
 
Now,  there  are  a number of different  ways that you  can create your email automations 
a.k.a  your  sales  funnel.  There are  sales funnels for group  coaching packages, courses, 
trainings,  ebooks  and  membership  sites. There are endless different kinds  of sales 
automations,  but  what  we  are focusing on in this course  is  sales automations  to help 
you  get  a  client  on a discovery  call  with  you.  
 
Whatever  you  are  selling,  emails are  an incredible way  to do it. While you do not have 
control over  your social media  platforms, and  the algorithms are always  changing, you 
always  have  control over your email list. 
 
You  have  to  ensure  that a  big focus of your emails is to add value, to add worth. 
 
If  you  break  the  trust  of your  audience,  they  will quickly  unsubscribe. 
 

 
 
 
 



 

So  make  sure  your  emails are  worthy. That your audience will be excited to open them 
up  and  unveil them. 
 
What  secrets,  treasures and  inspiration can you  share inside? 
 
Here  is  a  sample  email that  you  can cater for your industry: 
 
Sample: 
 
Hey  *name*, 
 
I’m  [YOUR  NAME],  the  founder of [YOUR COMPANY] and  passionate about helping 
[TARGET  AUDIENCE]  achieve  [DESIRED  GOAL] 
 
*Share  your  complete  before  and  after story  to relate to your audience* 
 
I’m  so  glad,  you  signed up  for  [NAME  OF YOUR  FREEBIE]  you can click here to get it 
[INSERT  YOUR  LINK] 
 
I’m  dedicated  to helping  you  with  [WHAT YOU  HELP WITH] 
 
If  you  have  any  questions about [YOUR GOAL] hit reply to this  email. I  read all emails, 
and  you  can be  sure  that  I’ll  reply to  your email,  or add your questions to upcoming 
content! 
 
Take  care, 
 
[YOUR  NAME] 
 
PS:  Join  my free  facebook group/  follow me on instagram/youtube/ etc for more 
[VALUE  YOU  GIVE] 
 
 
--- 
 
*The  reason  we  want people to  reply to these emails is it is good for keeping your  delivery 
rates  of  your  email server high* 
 
 

 
 
 
 



 

Email  #2:  Create  a value-adding  email 
 
 
In  this  email,  add  some SERIOUS value  to their lives. Take  the topic of your freebie and 
ask  yourself  “How  can  I pack  a  serious punch  of incredible insight, education, and 
inspiration  to  have  them  coming back  for more and always clicking the “open” 
button?” 
 
I  love  to  educate  in  my emails,  and I provide content that my target clients  are already 
looking  for.  I  go  back to my  initial  research (that you did  in part 2)  and create an email 
that  answers a serious pain point that a  client is struggling with. 
 
If  you  can  help  them in an  email, you’re creating an unbreakable trust, that will 
encourage  them  to  sign up  for  your premium packages. Here is  a sample email that 
you  can  cater to  your  own industry. 
 
Sample  Email: 
 
SUBJECT  LINE:  How  To [ACHIEVE  DESIRED OUTCOME] in [REASONABLY SHORT 
SPAN  OF  TIME] 
 
Hey  *name*, 
 
If  you’re  struggling  with  *insert pain  point here* I want you to realize that it doesn’t 
have  to  be  this  hard. I’ve been there too and  I know exactly what you can do to 
overcome  this. 
 
*Share  your  personal “before and  after” story. 
 
So  here  are  3  things  I  did  to achieve  this goal: 

● Point 1-  Give  some insight  and  detail 
● Point 2- Give  some  insight  and  detail 
● Point 3- Give  some  insight  and  detail 

 
So  if  this  is  an issue  for you  now,  say no more. Try  doing this and I know it will 
completely turn  your situation  around. 
 
 
Email  #3:  Share a  testimonial of  someone who has  worked with you 

 
 
 
 



 

 
In  this  email,  create  SOCIAL  PROOF by showing an example of someone who has 
worked  with  you  and absolutely LOVED what you have to offer. Aren’t  you glad you did 
those  free  calls  when  you  started  this program? 
 
Sample  Email  To  Cater  To  Your Niche. Get creative  and  have fun: 
 
SUBJECT  LINE:  Want to [ACHIEVE  DESIRED  OUTCOME] like [NAME OF YOUR 
TESTIMONIAL]  did?  Read  on…. 
 
Hey  *name*,  I’d love  to  introduce you to *name of your past  client, or someone you 
have  served*  who was  struggling  with *pain point* and by working with me was able 
to  transform  and *achieve  goal*. 
 
Continue  to  share  the  story  of how  you  worked  together,  how you helped her, and you 
can  even  include  the  testimonial  from the client’s mouth. 
 
This  adds  VALUABLE social proof that shows your email list  that you know what you’re 
talking  about. 
 
At  the  end  of  this email, you  want to  add a  STRONG  and  DIRECT  call out to book a 
consultation  call. 
 
If  they’ve  now  read  3  of your  emails, they are drinking the koolaid- time to get the 
conversation going. 
 
End  the  email with  “And  if you’re  like  *name of past client* and you need a hand 
achieving  *target client’s goal” then  head to *your calendly link*  to sign up for a 
completely complimentary  call  with  me. In  this call I will show you [BENEFIT  1,2,3 OF 
SIGNING  UP  FOR  A  FREE  CALL  WITH  YOU] 
 
Email  #4:  Answer  an  objection  of  why  someone would  not need  the service you  have 
to  offer 
 
Now,  there  are  some  people who  might think  that they  don’t  need your help and can 
do  it  on  their  own. Of  course,  they  can,  but isn’t  it always easier when you have help, 
support  and guidance? 
 

 
 
 
 



 

If  I  had  known about  coaches, consultants, and service based business owners  before I 
started,  I  could  have  cut  down on  the time that it took  me to get where I am.  I know 
that  you’re  good  at  what you  do,  and  you’re going to save your future clients so much 
time,  energy and  help  them get the  job done right. 
 
Sample  Email:  Ready to save  [ X amount  of  time] to  get to  your  goal? 
 
When  you’re  working  towards  [CLIENT’S IDEAL OUTCOME] there are things that can 
get  in  your way and  slow down  your outcome. 
 
•[POTENTIAL  OBSTACLE  #1- EXPLAIN] 
 
•[POTENTIAL  OBSTACLE  #2- EXPLAIN] 
 
•[POTENTIAL  OBSTACLE  #3- EXPLAIN] 
 
If  you  try  to  [Potential reason why they might now hire help, like  ‘do it on their own”] 
then  you’re  likely  to [HIT A  ROADBLOCK THAT DIY-ERS TYPICALLY  FACE]. 
 
I  know  because  I’ve  been there…[TELL A  STORY  ABOUT HOW YOU  LEARNED  HOW 
TO  DO  A  CERTAIN  THING,  AND IT  MADE YOUR LIFE  EASIER, OR  ABOUT  A CLIENT 
WHO  TRIED  TO  DO  IT ON  THEIR OWN,  AND EITHER MADE A  MISTAKE OR  YOU  HAD 
TO  CHECK  IN  AND  HELP  THEM] 
 
If  you’re  ready  to completely uplevel and finally  [GET THE  RESULTS YOU WANT] sign 
up  for  a  complimentary  call  where  I’ll show you how to [OUTLINE BENEFITS OF YOUR 
FREE  CALLS]. 
 
Email  5:  In  this email,   tell a  personal story of  something  you had  overcome, and  then 
cut  straight  to  the  chase of  how  a product  like yours  would  help  people who  are 
trying  to  overcome  this issue 
 
In  this  email,  think  about a  personal  story,  and  share from the heart a lesson you 
learned,  and  how  if  you  had  had  help, support and  guidance it would have been much 
easier. 
 
Then,  transition into  talking about your product,  how great it is  and how it can help 
your  reader  avoid the  same mistakes. Use jot-notes to show the reader how the 
product  aids  in  this. 
 
 
 
 



 

 
 
Creating Your Tripwire (Also called a one-time offer) 
 
A tripwire ( or OTO)  is a small 7$-40$ impulse buy product that you can use to turn ‘browsers’ into first 
time customers in your business. 
 
How it works is, when someone signs up to join your email list after signing up for your freebie, they 
typically are sent automatically to a ‘thank you page’. 
 
The main difference when you add a tripwire to your sales funnel is that instead of sending your new 
subscribers to a ‘thank you page’ you instead send them to a sales page for your ‘one time offer’. 
 
On this page, they will receive a message letting them know that they have an offer to make 
 
You want to create EXTRAORDINARY value. 
 
When I create a tripwire, if I am selling a product for 9$ I give over $100 worth of value. Why? Because I 
want to set a positive precedent with my new customers. I want them to know that whatever they 
purchase from me, they are getting 10x the value. 
 
If someone has a good first time purchasing experience with me, they’re much more likely to become a 
future customer. And I find that this is constantly the case. 
 
Someone will buy my 9$ tripwire, which is my course called “The 5C’s of Creating Consistent Income” 
then they will move on to my membership site, and after that they will often buy my high-end courses, 
or coaching. 
 
They will also be the type of person who rants and raves about how amazing the Collective is- they 
share my message because they love the energy I put into the work I do. 
 
 
It’s up to you to choose what you want to sell as your tripwire, just make sure it is: 
 

● Of high value to your target client 
● Is not in competition with your other products, but is complementary 
● Would naturally progress to the client purchasing your other items after 

 
Types of content you can create for your tripwire: 
 

● A video training 
● A PDF e-book 
● A PDF checklist 
● A PDF how-to guide 

 
There are a few key components that make the tripwire a powerful selling tool: 

 
 
 
 



 

 
● An amazing ‘deal’. Everyone LOVES a great deal so when they find that you’re offering a 

product that would usually be sold for $100 (or whatever) and you’re selling it for only 9$ (or 
whatever) then they will feel that sense of fomo to take action or miss out on this offer forever. 

● Sense of urgency. Again, putting that countdown timer of 10-15 minutes on your page will give 
people enough time to go hunt down their wallet, but not so much that they can lolly-gag 
around 

 
Here’s a great outline to follow when creating your sales page for your tripwire. 
 
Line 1: Let them know their free training is on the way 
Line 2: Let them know that you have a really special offer that is only availale one time- FOREVER 
Line 3: Either Ask Questions to see if they’re the right fit like “Are you struggling with……” “Would you 
like to learn how to…..”  
 
AND/ OR 
 
Straight up introduce your product 
(REGARDLESS- Introduce your product here) 
 
Line 4: 3-4 jot-notes on what the transformation is that your clients will get from your product 
Line 5: How their life will change when they’ve completed the course and did the work 
Line 6: Tell the VALUE, the usual selling price, and the current fast-action selling price. Then add in a 
check-out button. 
Line 7: Create jot-notes going deep on what the client will learn in your product 
Section 8: Sales Button (optional) 
 
 
Here’s an example of mine that converts: 
 
 

 
 
 
 



 

 
 
 
 



 

 
 
 
 



 

 
 

 
 
 
 



 

 
 
 

 
Week 4- Tech Set Up- Creating Your Website, 
Membership Site, and Pages For Your Website 

 
 
 
Activate Your Payment Services 
 
As we want to make MONEY with this, I want you to head to stripe.com and paypal.com and get set up 
with a payments account. This can take a few days to process, so I want to make sure you do it soon. 
 
You’ll have to set it up with your bank. If you are just starting your business, you may want to consider 
setting up a fresh new account for your business, so you can keep everything separated and organized. 
It will make things a lot easier for you at tax season. 
 
Additionally, although I am not a legal professional, you may want to meet with a legal professional to 
set up the legal side of your business. 
 
Creating Your Wordpress Website 
 
Earlier in the course you made the decision if you were going to setup a WordPress website or if you 
were going to use something external with teachable. 
 
In this section I'm going to be walking you through the important things that you need to remember if 
you're setting up a WordPress website. If you choose not to use a WordPress website you can just move 
on to the next section. 
 
Purchasing your domain and hosting 
 
I have purchased my domain and hosting through a platform called side ground. I've tried quite a few 
different options and out of all of them psych round is the very best. They have excellent support, 
they're very kind, and really reliable hosting. They are my go-to. 
 
In the accompanying video I walk you through how you can set up hosting with siteground, purchase 
your domain name, and get started with building your website.  
 
 
Getting your email setup 
 

 
 
 
 

http://stripe.com/
http://paypal.com/
https://www.siteground.com/index.htm?afcode=42bd62cd9e8f3a56cf373068e4013826


 

You also want to have a professional email with your domain name. So instead of having something like 
Reese12345@gmail.com it is so much nicer to have something more elegant and align to your brand like 
hello@yessupply.Co. 
 
 In my video I show you how to quickly and easily set up your email right through siteground. And if you 
want to take your email to the next level you can also join it up with Google G suite and use your 
professional email with Google Suite this is what I do.  
 
I personally tie my emails to Gmail using Google Apps so I get extra features and reliability for my 
emails. 
 
Creating The Design Of Your Website 
 
Next in WordPress you'll have to customize the design of your website. You can use tools like 
themeforest. Com to find a beautiful looking theme but when you do by a theme using themeforest.com 
make sure to get a theme that has visual composer so you have a easy dragon drop set up and also 
something that will work with your membership site software you can reach out to the makers of the 
theme that you were thinking of purchasing to ask them if it will work together. In the lessons I'm going 
to show you how to use a simple drag-and-drop solution so it's easy for anyone to follow along. And my 
solution I'll just be using the free theme that comes with the website in conjunction with a visual 
composer a $35 add on that lets your website become drag-and-drop. 
 
In the video training, I will walk you through downloading and setting up “The Voux” theme. 
 
 
 

Creating Your Website  

Although most websites will differ, here are the common pages that your website should have, and what 

you want on each of them. 

Home Page  

Your homepage is the most visited page on your website. This is where people will become familiarised 

with you and your brand.  

 
 
 
 

https://goo.gl/pwTfGc
https://themeforest.net/?ref=yessupply


 

Since people are getting to know you, they may simply skim, so make sure you are being direct about 

what you want your target client to know about. 

Don’t make them guess if you have products or services. It should be very crystal clear how you can help 

them. 

Remember, at the end of the day, people are wondering “What’s in it for me?” make sure that your 

homepage describes this clearly. 

You’ll want to start off your homepage with a bold, clear and promising headline that shows the reader 

how you can help them. 

Here are some examples: 

As a reader, I’m immediately pulled in because the headline is about…..well, me! 

If I’m looking to become happier, transform my life, or share my message, then Im sure im in the right 

place, and prepared to read on. 

You’ll see throughout all their websites that they’re clean, have high-quality images, and stick to their 

own brand board. Their fonts, and colors are consistent with a good amount of spacing. 

It’s never too wordy. It’s all short and straight to the point. When writing your copy for your homepage, 

have your dream client in mind. THIS is essential. YOUR job as a marketer and business owner is to 

uncover their issues, help them know that you understand them and YOU (out of all the other billions of 

people in the world) are the best one to solve their problem. 

The wording and copy believes in the reader, and makes big, bold promises about the outcome that a 

reader will get from reading through the website and purchasing the products 

Grab the Email Address:  

 
 
 
 



 

You’ll notice something that all these websites have in common. Collecting an EMAIL ADDRESS. Email 

marketing is going to be huge for you, so ensure that you have a space on your home page where you 

are collective a visitor email address.  

You can do this through a pop up, a form or both. We will be going into this deeply in the next coming 

weeks. 

About Page  

The ABOUT page is the second most important (and visited) site on your page. But here’s the big secret. 

Your about page isn’t really about you, it’s more about your target customer. 

Your target client, after reading your about page should believe in themselves even more, see why they 

need a product or service like the one you offer, and see you as credible, and trustworthy- the type of 

person they want to work with. 

Have fun writing this page, and infuse your energy, and personality into it. 

Before writing your about page, write 5 things that make you the BEST person for your ideal client to 

work with you. These could be things like certifications, hurdles you have overcome that relate to the 

struggle your target client is overcoming. 

1. 

2. 

3. 

4. 

5. 

What do you have that your target client needs, or wishes to have? 

Write that here…. It will be important to share often. 

 
 
 
 



 

_______________________________________________________________________________

_______________________________________________________________________________ 

What is something that your target client wants to feel, experience, and believe? 

1. 

2. 

3. 

4. 

5. 

These things you will outline throughout your page in LARGER , bolder areas. 

Use the AIDA outline in order to grab the attention of your idea client and keep it through the page: 

https://www.thebalance.com/get-to-know-and-use-aida-39273 

Outline for About Page- This is written in 1st person, but you can also have it in 3rd person. 

Hey I’m [ YOUR NAME] and I am a [ WHAT YOU ARE] 

I help [YOUR TARGET CLIENT] to [DESIRED OUTCOME] 

[SHARE YOUR STORY WITH BEFORE] 

[BOLD SENTENCE WITH THEIR DESIRES, HOPES, AND DREAMS] 

[SHARE YOUR STORY WITH AFT] 

[BOLD SENTENCE WITH THEIR DESIRES, HOPES, AND DREAMS] 

 
 
 
 



 

SHARE HOW YOU CAN HELP THEM, AND HAVE A CALL TO ACTION TO GO TO YOUR OPT-IN OR 

WORK WITH ME PAGE. 

Work with me page  

Here is the workbook where we breakdown the content and copy on a sales page. 

Click here. 

Membership  

You’ll want to have a page for your shop, products and services. We discuss how to write copy for these 

pages in another module.   

 

 
 
 
Purchase Wishlist Member 
 
Install On Website 
 
 
 
 
Create Your Membership Level 
 
Create A Plan In Stripe 
 
Connect To Plan And Set Up Stripe Plan For Membership 
 
Customize Payment Buttons 
 
Create Must-Have Pages: 
 
Sales Page For Membership Site 
 
Login Page 
 

 
 
 
 



 

Cancellation Page 
 
Content Home Page 
 
Customize Automatic Emails 
 
 
 
 
 
 
Create Your Welcome Email Automation 
 
When your new customer of your membership signs up to be a part of your program, you want to be 
there with arms wide open to give them a warm-welcome and show them around your membership 
site. 
 
Every membership site layout is different, and you may have amazing tools, techniques and resources 
that they didn’t even realize that you offered. In your welcome email sequence, you can introduce 
people to the membership, help them feel really happy about the purchase that they made and show 
them around. If you offer a bonus community where everyone can talk, share and network, then this is 
the perfect place to introduce that. 
 
Here are some content templates to get you started with writing your email sequences for new 
members. 
 
EMAIL DAY 1: Welcome Email Sample Template 
 
In this email, welcome your new customer to your membership, share the promise of what they will 
learn and who they will become by taking part in what you teach and show them. 
 
Hey [NAME] 
 
It’s SO great to see you here, and thank you so much for joining  us in the [NAME OF YOUR 
MEMBERSHIP SITE] 
 
By becoming a member, you’re quickly going to learn how to [ACHEIVE SOMETHING INCREDIBLE YOU 
OFFER] and [BECOME MORE CONFIDENT/FULFILLED/INSPIRED ETC IN THE AREA YOU FOCUS ON]. 
 
First things first, I invite you to join the community [INSERT LINK] where you can connect, network, 
and ask questions of me and our other incredible members. 
 
Pop in, say hello and introduce yourself. We are SO excited to meet you and help you on your journey. 
Remember, our community is ALL about support, and there are no silly questions, so please get the help 
you need. 
 

 
 
 
 



 

Your login details are [ ARRIVING IN A FOLLOW UP EMAIL - OR BELOW, DEPENDING ON YOUR 
AUTOMATION SERVICE] so grab those and you can log in at [ WWW. 
YOURLOGINWEBSITE.COM/LOGIN] 
 
Make sure that you keep this information in a safe and secure spot, so you remember where it is and 
you can login anytime without issues. 
 
A little about me: I’m [ YOUR NAME] and I started this community to create a way for people like you to 
[ACHIEVE DESIRED OUTCOME]. I’m so excited for you, so log in, and check out [NAME OF GREAT 
PIECE OF BEGINNER CONTENT] It’s an amazing way for you to get started on your journey. 
 
I’ll be back in your inbox soon to share with you some incredible perks of the [MEMBERSHIP NAME] 
members-only group. 
 
X  
 
[YOUR NAME] *include picture of you* 
 
EMAIL DAY 2: Re-invite to the Group + Introduce A Course/ Resource  
 
Hey [NAME], 
 
It’s me, [YOUR NAME] again! 
 
I hope you’ve been loving your membership, and I wanted to pop in and say and make sure you were 
using all the amazing resources you get to your full potential. 
 
First off, if you haven’t yet, pop into [LINK TO YOUR GROUP] and introduce yourself, and share what 
you’re looking to achieve. The best resource is the incredible people you will meet who want to help, 
support you, and help you create what you’re after. 
 
Also have you seen [ NAME OF AMAZING RESOURCE/ COURSE ]? I created this course especially for you 
if you’re [ NAME A PAIN POINT ] and you want to finally [ ACHIEVE THE GOAL THE COURSE HELPS 
YOU WITH] 
 
When you join the course that you’ll find included with your membership, you’ll learn: 
 

● How to…… 
● Why you struggle with ……. And how to avoid it 
● A quick and easy strategy to 
● And a special tool to help you effortlessly……. 

 
Check out this course, and then share in our private group [LINK] how much you’re loving it and it’s 
helping you create [DESIRED OUTCOME]. 
 
X  
 
[YOUR NAME] *include picture of you* 

 
 
 
 



 

 
 
 
EMAIL DAY 3: Share A Perk 
 
Hey [NAME] 
 
By now, you’re probably working hard on [COURSE YOU INTRO’D] and seeing incredible results like 
[NAME SOME RESULTS THEY MAY SEE]. 
 
I also wanted to show you [ NAME OF AMAZING PERK] It’s a perk for only our members and I know 
you’ll just love it. To grab your perk, all you have to do is [INSTRUCTIONS TO ACCESS PERK]. 
 
It’s super amazing, and everyone who has tried it out has loved it. [OPTIONAL: Share a story of how 
using this perk has helped you. 
 
X  
 
[YOUR NAME] *include picture of you* 
 
 
EMAIL DAY 14: Introduce a course or other resource 
 
Hey [NAME], 
 
I hope you’re loving [NAME OF YOUR MEMBERSHIP SITE] but have you seen [NAME OF AMAZING 
RESOURCE/ COURSE ]? I created this course especially for you if you’re [ NAME A PAIN POINT ] and you 
want to finally [ ACHIEVE THE GOAL THE COURSE HELPS YOU WITH] 
 
When you join the course that you’ll find included with your membership, you’ll learn: 
 

● How to…… 
● Why you struggle with ……. And how to avoid it 
● A quick and easy strategy to 
● And a special tool to help you effortlessly……. 

 
[OPTIONAL: SHARE HOW LEARNING THIS KNOWLEDGE HELPED YOU] When I finally figured out to do 
this, it saved me so much time, energy, and made my life so much easier. That’s why I put this together 
for you, to help you create the same results in your life. 
 
Check out this course, and then share in our private group [LINK] how much you’re loving it and it’s 
helping you create [DESIRED OUTCOME]. 
 
X  
 
[YOUR NAME] *include picture of you* 
 
EMAIL DAY 28: 28 days in introduce a course 

 
 
 
 



 

 
Hey [NAME], 
 
I hope you’re loving [NAME OF YOUR MEMBERSHIP SITE] but have you seen [NAME OF AMAZING 
RESOURCE/ COURSE ]? I created this course especially for you if you’re [ NAME A PAIN POINT ] and you 
want to finally [ ACHIEVE THE GOAL THE COURSE HELPS YOU WITH] 
 
When you join the course that you’ll find included with your membership, you’ll learn: 
 

● How to…… 
● Why you struggle with ……. And how to avoid it 
● A quick and easy strategy to 
● And a special tool to help you effortlessly……. 

 
[OPTIONAL: SHARE HOW LEARNING THIS KNOWLEDGE HELPED YOU] When I finally figured out to do 
this, it saved me so much time, energy, and made my life so much easier. That’s why I put this together 
for you, to help you create the same results in your life. 
 
Check out this course, and then share in our private group [LINK] how much you’re loving it and it’s 
helping you create [DESIRED OUTCOME]. 
 
X  
 
[YOUR NAME] *include picture of you* 
 
--- 
 
Feel free to do what feels good for you, but you can absolutely use the ideas I’ve given to you here  

 
Teachable Set up 

 
If you’re using a system outside of wordpress, and you are opting to use Teachable to host your 
membership site, the following is what you’ll want to do to get your website up and running. 
 

 
Week 5- Working Your System With Consistency 

 

 
I always tell my students, if you want your audience to be loyal to you, it’s essential that you are loyal to 
them too! 
 

 
 
 
 



 

When someone signs up for your membership site, it’s because they see YOU as the expert. They feel 
like you have the experience, know-how and knowledge to help them get to where they want to be. This 
is why they will invest in your products and service. 
 
In this session, I’m going to share with you how you can start getting your business, membership site, 
and amazing content out there into the world. 
 
By now, you want to have the content for your membership site ready to go, and ready to sell, you also 
want to have your email freebie complete so you can start getting yourself out there. 
 
With the confidence that you have a business that you’re ready to get out into the world, you want to 
start getting out there and sharing your knowledge, expertise and establishing yourself as an expert. 
 
So before I get into showing you how to create the content, let’s talk about building your confidence. 
 
Gaining Confidence to Show Up As The EXPERT You Really Are: 
 
Always ASSUME The Sale 
 
Confidence is ESSENTIAL going into this. Confidence is simply a state and so can be created 
easily and instantly. I’ll show you how below. 
 
This means you have to assume the sale before meeting with your client.  If you wait for 
feedback from the client to begin assuming the sale, you’ll be waiting a very long time. 
 
 
Five ways that you can assume the sale: 
 
1. Sell a product that you believe in and are confident about- work on improving it if you don’t 
L-O-V-E it 
2. Visualize the end result. See the clients LOVING you and rolling in. 
3. Say affirmations to yourself - feeling the high vibes, knowing YOU ARE THAT GIRL. Call on 
your sasha fierce if needed 
4. Use techniques like EFT or calling on a past confident state to eliminate doubt and install 
confidence 
5. Practice going through the sales steps with someone you know or in front of a mirror and 
practice ANY situation that could come up so you know what to say. 
 
Remember this is a CONVERSATION between 2 people. Be yourself, believe in the value you 
bring, and the conversation will flow naturally. It will ALWAYS come from the feeling you 
have, and the feeling you transfer to the people who you are helping. 
 
There are always 2 Sales Happening 
 

 
 
 
 



 

You are selling the product, your clients are selling their limitations. 
 
That they can’t do it, they don’t have the time, they’re not good enough. 
 
If you sell to them, it’s a win win. You’re helping them commit to a bigger dream, to making 
their dream life a reality. 
 
If they sell to you, it’s a lose-lose as they will continue to flail and hold themselves back, 
believing their limitations and never moving forward. 
 
 
Evoke A State Of Confidence 
 
Confidence is essential in succeeding in sales. You should have a feeling of winning. A feeling 
that everything that you want is coming to you. 
 
You can evoke this state at any time. 
 
 
HOW TO: 
 
For example, if we are talking about confidence, think about the LAST time you felt confident. 
When you can picture and remember that experience, float into your body, feel what you felt, 
see what you saw, hear what you heard, and that will help you increase your confidence. 
 
Do this as often as you need to raise your vibe. 
 
When you are on a call, sharing content, or doing a live stream, remember: 
 
The words are not important. It is your INTENTION. 
 
How do you feel? Do you feel like your stuff is the SHIT? Do you feel like it’s going to help and 
impact people’s lives? Do you believe in the person on the other end  
 
You can meet someone who is super nice and say ‘she is a way of sunshine’ and actually meet 
it. 
 
OR 
 
You can meet someone who is ‘not so nice’ and say those same words, but not mean it. 
 
It’s ALL unconscious. The person on the other end can FEEL it. It’s magic. 
 

 
 
 
 



 

You NEED to buy into it first, for the client to buy into it after. 
 
You can be saying one thing to someone’s conscious mind, while saying something else to 
someone else’s unconscious mind. It’s important that you’re feeling good and confident as you 
go into your calls, or any conversation with your new potential client. 
 
This is a trick I learned in my NLP course: One of the most COMMANDING tones in the human 
language is when the syntax is of a question, but the tone is of a demand. It allows you to 
bypass the subconscious mind. 
 
You are the leader, YOU set the tone. 
 
 
Say these positive affirmations to yourself every single day: 
 
⭐ I create an incredible experience for my customers and clients 
⭐ People love to pay me 
⭐ My products, services and stories are highly valuable and worth their cost 
⭐ It is safe for me to sell my products, and serve the world with my gifts, talents and 
experiences 
⭐  My business is growing each and every day, in a positive and fulfilling way 
 
 
 
SALES TECHNIQUES FOR DIGITAL PRODUCTS 
 
Selling Digital Products is a huge space. Compared to physical products, these digital items 
aren't tangible in nature. Some commonly sold digital goods include: Webinars, Video training 
courses, Exclusive podcasts, Music tracks, photographs and many more.  
 
This could be selling courses, this could be selling e-Book,or really anything that is digital.  
 
The great thing about selling digital products is that you don't necessarily have to spend your 
time to trade it and earn money because you can turn your business into an online platform. A 
money generating machine.  
 
With digital products, it really becomes a numbers game. Sales in general, is a numbers game 
because you know obviously that the more people who know your name, the more people who 
you get in front of, the more people who you talk to, the more you're gonna sell.  
 
Plain and simple.  
 
Building your email list. 

 
 
 
 



 

 
In order to make sales for your business, it is essential to put a focus on growing your email 
list.  You need to get in front of many people for you to start selling your product. Building 
your email list is essential in everything that you do. Your number one priority should be 
building your email list because that email list is GOLDEN. The people who are on your email 
list is yours forever. It is your ever-growing source of potential clients.  
 
 
Grab people's attention 
 
People's attention is worth a lot of money. All the social media apps that you're on, they are 
programmed to get their attention. Attention is very valuable, so think about it when you're 
showing up on live. Have  fun with it, be excited about it,  make it interesting. Make yourself 
memorable and  make them come back to you . You're different than anyone else, you have a 
story that's different than anyone else. There are people who will never resonate with your 
competition. You have to show up and you have to share it in your exact way and give away 
value so people actually know what you're talking about.  If you want to make money, the only 
way to make money is from another human being. So, you need to  be in front of as many 
human being as possible, that means being strategic in your social media, showing up online, 
or maybe trying to get press. Getting your customers attention should be one of the first 
things that you should keep in mind.   
 
Positivity 
 
You need to see your services or your products as a way to serve and help people who need 
what you have to offer. You need to figure out what is the right way to do it and you will save 
them a lot of time and energy. Always assume that people will need it. Always assume that 
someone will want it because whatever you expect to happen in life is going to happen. If you’ll 
expect that you’ll gonna get clients, you will get clients. If you’ll expect that someone's not 
gonna like you, someone's not gonna like you. Whatever you’re thinking about is the energy 
that is radiating from yourself. Whatever you are thinking about you're radiating out of you. If 
you're focusing only on failure, that is what you will see in your reality, in your paradigm. If 
you are focusing on people loving you, accepting you, thinking that you're awesome, wanting 
to be around you, wanting to help you, wanting to support you, that is what will happen in 
your life. 
 
 Not everyone has to like you, not everyone has to like your story. You’re doing it for the 
people, who need you, who like story and you have to think the same way. Don't worry about 
the people who might not be interested.. There's bazillion of different places that they can 
follow and they can go. Focus your energy on getting in front of the people that need you, that 
need your story.  
 
Overcome your FEAR 

 
 
 
 



 

 
To overcome your fear, you need to provide the best content.  Provide the best 
transformations because when you are scared, you're not helping anyone. You're not helping 
yourself . So why live life out of a place of fear? There's nothing to be afraid of. Just remember, 
sell a product that you love and believe in. Visualised the results, visualize the money coming 
into your bank account and people saying thank you, I love this product, it's amazing. Say 
positive affirmations to yourself.  I am a magnet for money.  People love to pay me. I offer 
incredible value to the world. I am confident. I can create amazing transformations. I can help 
people to get what they need for my program or services. Don't let your fear of what could 
happen make nothing happen.  
 
 
Here are the main ways that people build trust and position themselves 
as an expert. 
 
 
Lifestyle 
 
The best way for people to gain trust with you, and see you as the perfect ‘guru’ to show them how to 
create the path they want is to show your lifestyle. 
 
Show your audience that you have already been able to achieve the thing that they wish to achieve. For 
example, if you are a health coach- show off your green juice, trips to the gym and those rock hard abs. 
 
If you’re a business coach, show your freedom filled lifestyle or your workshops you’re running with 
your dream clientele. 
 
Often people will now know exactly what the outcome they want to achieve is, but if you show how you 
get to live your life, and other people want to be able to live a similar lifestyle they will see you as the 
right person to help them lead the way. The proof is in the pudding. 
 
Social Proof 
 
If you have examples of people who you have helped achieve a specific goal, or people who have had a 
great experience with your product, take note. 
 
I have a special folder in my phone where I keep pictures and screenshots of good testimonials, wins, 
and shout outs. These can come in handy in a ton of different circumstances- media opportunities, sales 
pages, social media posts, emails, and so on. 
 
It’s one thing when you talk about how great you are, but it’s an even more different story when 
someone else talks about how great you are and how much your products and services have helped 
them. 
 

 
 
 
 



 

Keep a little folder of all the people who have had positive things to say to you (it can help you feel really 
good) and also use them to shout out the people who are building you up, saying great things about you, 
and share them wherever you can. Throw that shit around like confetti. 
 
 
 
The Content You Create 
 
When you show up, do you give off the impression of increase? Do you have the ~vibes~ that you’re an 
increasing person and do you also strive to help others increase and get closer to their goals too? 
 
A huge part of success is this: Giving the impression of increase. Believing deep in your soul that you are 
an increasing person, that things are getting better and better for you through the work you are doing, 
and that everyone who deals with you gets an increase in their lives in some way. Every time you deal 
with someone you help them increase and see their life in a better way or make some improvement. 
This is something I always strive for.  

When you show up and provide high-quality content, people take notice. They see you as an expert, and 
they naturally want to reach out and work with you. I get so many clients and customers organically 
without needing to even ‘sell’ because people see me as such an expert because of the high-quality 
content I share. 
 
So think about how you can take your knowledge and turn it into high-quality posts to make an impact 
and help others. 
 
Here are some great organic ways to get yourself out there. Use these platforms with a main focus on 
growing your email list, as your email list is your list of customers that you own and you can market to 
them again and again. 
 
Share value-add posts, blog posts, tips, advice, live streams and anything else that will position you as 
an expert, truly help people, and attract people to your business and email list. 
 
It’s okay to give people really amazing, high-value. This is what will make you memorable and come 
back to you again and again. 
 
Here are the main components of content you will be sharing as you position yourself as an expert and 
get out into the world: 
 
Types of content that can be posted: 
 

Educational 
 
BE the expert. Help them push forward. Be the source for people. Tip, advice, instructing stats and 
graphics. This is the big reason people follow for her. Share techniques. Show that you do your research 
and know what you are talking about. “How can I educate?” Show up with Authority. Have confidence. 

 
 
 
 



 

People feed off your energy. If you are timid and needy people will move on. But if you show up and 
know your business people will trust you! 
 
The fact that you are alive and you show up means you are GOOD ENOUGH! 
Don't use crazy instagram strategies to grow. The people that really rock instagram are people that are 
rocking themselves and being true to them. Don't’ take it so seriously and make it a stressful thing.  

 

Inspirational 
 
How can I inspire people? Share the feedback you need to hear. People need to hear that they can do it 
and they are good enough. What did YOU need to hear when you hated where you were? If you are going 
through something and what you said to yourself makes you feel better - share that. Share your wins! 
 
 

Shareable 
 
The best thing is to get others to share the content you create. That does most of the work for you. 
Create a quote with your brand name and/or hashtag and having others share it is free marketing for 
you. Funny puns and sassy sayings are great for sharing. Post those with your imagery.  
 
When you get high engagement, whether it’s tags on instagram, or emojis on facebook, you can be sure 
that your content will get in front of more people. 

Promotional 
 
If you don’t tell people what you do then they won’t know. Share what you are doing. If you are 
launching something - TELL PEOPLE.  Give an actionable item. Promo it. Beating the algorithm means 
that you have to mix up your content. Use instagram stories every day. People love behind the scenes 
and seeing what you are up to in your life. If you want your audience to be loyal to you you have to be 
loyal to them. Show up for them. Be consistent. Go live every day. Use a ring light behind your computer 
for nice lighting and use your phone at the same time. Go live on FB on computer and live on instagram 
(via phone). 
 
There are only two types of people in the world The type that entertain and the type that observe 
(Britney Spears) . Which are you? 
 
You need to be in front of people. People can not buy your product if they don’t know you exist. 
As a business owner it’s your job to get in front of as many people as you can. It’s about you helping and 
sharing and giving.  
 
 

 
 
 
 



 

 
Facebook Groups 
 
Join facebook groups that have the target people who you want to connect with and you believe are your 
target client or customer. 
 
You can head into these groups to meet people who are your target client 
 
To find groups that are full of your ideal target client, simply go into facebook and type in the name of 
the niche, or segment of people you’re targeting 
 

 
 
Then click on the ‘groups’ button, to see even more groups in this space. 
 

 

 
 
 
 



 

 
 
 
Another great way to find targeted groups is to find someone who is your perfect target client, and then 
see which groups they’re in. 
 
For example, if my target client was someone named “Sharece Rosser” I could type in “Groups Of 
Sharece Rosser” or “Sharece Rosser's groups” and see precisely which groups she’s in, which will allow 
me to zoom into where my clients spend their time, and show up there. 
 

 

Creating Your Business Page 
 
Make sure your Facebook business page is up to snuff if you plan to use facebook to grow your 
business. 

 
 
 
 



 

 
 
Tags 
 
When you are posting content to your business page, especially live videos, you can edit the 
video and add ‘tags’ that allow facebook to get a better understanding of what you’re talking 
about and allow you to expand your reach. 
 
Be sure to be descriptive about what you’re talking about using the description box so that 
people can see what you’re talking about, and discover you even if they don’t typically follow 
you. 
 
Banner 
 
Using a facebook banner is a great way to attract people to join your email list in another 
manner. 
 
I created a banner using Canva to promote my email freebie, and I design it so that people can 
click on the banner and find out how to get my ‘free’ download which will then add them to my 
email list so I can market to them 
 
Remember, it’s ALL about the list, so anyway that you can grow your list through creative 
methods is the way to go. 
 

 
 
Pinning Post To Top 

 
 
 
 



 

 
Another way to grow your list, and promote your latest promos is to PIN a post to the top of 
the page. Pin a post to the top of your page that sends people to join your email list. 
 
That way you can make sure that the thing you’re promoting and focused on is seen! People 
can’t buy your products and services if they don’t even know that they exist! 
 
Creating Content 
 
Make sure to also post relevant content as much as possible on your page. If you’re promoting 
sharable content, and lives that’s SUCH a great way to grow and boost your page and share 
your own blogs, etc. 
 
Keep in mind, regular posts don’t seem to do as well on facebook pages, but facebook live 
streams definitely do! 
 
 
Customizing Your Personal Facebook Page To Grow Your Business 
 
Now before I get started, I do have to say that Facebook actually has strict rules around 
using your personal facebook page for business, and people have had their facebook pages 
shut down without warning for violating. Do the following at your own risk. 
 
Header 
 
Again, you can set up your header the same as mentioned previously 
 
Where You Work 
 
This part is ESSENTIAL. Add in your title here and make sure you link it to your business page. 
For example Life Coach at “Your Business Page” 
 
That way, when you’re doing marketing in facebook groups and you meet new facebook 
friends, they can discover your business page and your services through your page. 
 
Posting About Your Lifestyle and Amazing Tips 
 
Every day you want to show up and share your lifestyle and how incredible your life is now 
that you’ve made those changes that you now promote how to do in your  
 
Share your business page content to your personal page 
 

 
 
 
 



 

Your current friends, family members and people in your network are the perfect people to 
break the ice to about your business. When you share a new blog article, or post a new offer, 
share it with the people you already know. You’ll be impressed when the people you already 
know need exactly what you are offering. 
 
 
 
Instagram 
 
Another platform you can use to share your blog posts, and freebie offers to grow your list is instagram. 
 
What you’ll do in this situation, is use your instagram content to show your audience how you are an 
expert, educate them, show your lifestyle and content to entice them to read your blog posts or join you 
email list. 
 
 
Instagram: 
 
Make Your New Link In Bio 
 
If you want to put multiple links as your link in bio, you can use a FREE tool called Linktr.ee. Learn how 
to use Linktr.ee here so you can promote your membership site, your blog content AND your freebie 
simply and easily. 
 

 
https://www.facebook.com/yessupply/videos/2024736384411982/ 

 
 
 
Set Up Your Facebook Pixel 
 
When you launch your website, you want to set up the facebook pixel so that facebook can track who is 
coming to your website. This will make a huge impact, and allow you to see the type of people who visit 
your site. 

 
 
 
 

https://www.facebook.com/yessupply/videos/2024736384411982/


 

 
Even before you are ready to set up your first facebook ad, Facebook can be on your website tracking 
the data of the type of person who visits your site  
 
Training On Facebook pixel 
 

 
 
 

 
 
Scripts You Can Use To Share Different Types Of Value-Add Content: 
 
 

 
 
 
 



 

Essential YES: INFLUENCE strategies while Creating 
Live Stream Content 

When  you  offer  incredible value  in a  live stream,  and  promote your products, free 
opt-in  offers  and  services within, here is a great outline to help you get started: 

 

[LIVE STREAM OUTLINE] 
 
This is an OUTLINE more than a script, because LIVE streams are meant to be fun, conversational: 
 
1. Hook • Tell them the exciting thing you’re going to talk about in the live stream.  
 
2. Welcome • Keep the energy high while welcoming people into the call and repeating what you’ll 
be talking about and why it is so helpful/amazing/exciting etc. Ask them to comment (ask a 
question, say where they’re from, etc) as high engagement will help you boost higher in the 
algorithm. 
 
3. Share • Again, your listeners only know what you want if you ask them. Ask them to be 
supportive and share with someone who needs to hear what you’re talking about 
 
4. Why They Should Listen To The End • Why it’s important in their life to know this piece of 
information and how it will help them 
 
5. About You • Now that you have their attention, share who you are and what you do. This is a 
great place for you to share your origin story 
 
6. Share Your Content • Share the important training that you want to share, this is easy if you 
break it down into 3 steps 
 
7. Call to action • Ask them for what you want. Is it sign up for a course? Have a free call with you? 
 
8. End on a high note • Cheer them on on their journey, share that you believe in  them. Let them 
know you’ve been where they are and it IS possible that it will get better. Get on their team. 
 
 
 

  Essential  YES:  INFLUENCE   strategies  while creating social media content 

 
 
 
 



 

When  you  share  your  products and  services through  social media, here is a great 

outline  to  help you get started: 

 

[SOCIAL POST SCRIPT] 
 
What you will need: 
 
• Your offer or call to action 
 
• A main pain point of your current client that you KNOW your offer solves 
 
• The main related desired outcome that your target client wants to achieve. THIS IS IMPORTANT.  
Help them see their happy new future and that it's possible for them. 
 
• A story of your own life where you experienced said pain point, and achieved said outcome 
 
• An actionable tip(s) that your client can use to move into action 
 
• 3 jots that outline what your client is struggling with. 
 
TEMPLATE: 
 
If you are struggling to [ insert pain point here ] then *[options: you are not alone/ you can 
overcome it/ I’m going to show you how to overcome the struggle/ you don’t have to let this hold 
you back / you can change this by doing three things/}* 
 
When I was suffering from [ same pain point] I was [ client’s fear in life or current experience]. 
 
STORY TIME OF HOW YOU OVERCAME: 
 
I was [use emotional language to pull the reader in and have them relate to your before] 
 
But what I realized was [learning lesson, and way that you VICTORIOUSLY OVERCAME it] 
 
[Share that YOU KNOW and BELIEVE that they can do this too] 
 
ADDITIONAL VALUE: 
 
If you are struggling with the same thing, you need to: 
 
• [value AND show them you believe in them] 

 
 
 
 



 

• [value AND tear down an old belief] 
• [value] 
 
CALL TO ACTION: 
 
If you need more help to finally start [client’s goal in life] and finally get over [client’s pain point] 
then sign up for [ your AMAZING call to action] and get the [step-by-step/exact tools you need to/ 
my go-to tools on] [name of freebie] 
 
OR 
 
If you are ready to [insert the outcome they desire] and finally get over [  insert what they are 
currently struggling with] then sign up for [ your AMAZING call to action]  and get the 
[step-by-step/exact tools you need to/ my go-to tools on] [name of freebie/ product] 
 
 

 
 
 
 


